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€KOHOMIKY Ta MaTH CTiiKi MO3UIlil y HApOCTaOUMil KOHKYPEHTHIM
O0opoTh0i. Taki MIHHOCTI MI)KHAPOJHOTO MApPKETUHTY, SIK Opl€EHTalllsl Ha
KIHIIEBOTO CIIOKMBaya, 1HHOBAIIMHICTh 1HCTPYMEHTApil0 Ta MIAXOMAIB
3a0€3MeUeHHsT TePEIOBUX IO3UIIIM, MOCTIMHE BIOCKOHAJEHHS SKOCTI SIK
caMoOi TPOMAYKIlli, TaKk 1 CEPBICHUX TEXHOJOTIM, YCBIJIOMJICHHS MICIii
KOMITaHii y PO3BUTKY CYCIUIbCTBA, COLIAJbHO-€TUYHA Ta EKOJIOriyHa
CIIPSIMOBAHICTh CTAHOBJISITHCS CTAJIMMU TPEHJIAMU MIXKHAPOJHOTO O13HECy
y TOBTOCTPOKOBIM MEPCHIEKTUBI.
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THE COOPERATIVE COMPONENT OF ENTERPRISE
INTEROPERABILITY IN THE MANUFACTURING SPHERE

In a market economy, the stability and consistency of an enterprise's
production activities are primarily determined by the level of development
and the establishment of cooperative relationships. These relationships,
which involve mutual understanding, shared goals, and collaborative
efforts, are formed with suppliers and consumers of the products. The
process of forming and developing such cooperation has several features,
the presence of which largely depends on the specifics of the enterprise, its
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field of activity, chosen conditions of collaboration, and factors
influencing the development of these cooperative relations.

Summarizing and defining the impact of external and internal
environmental factors is not just a task, but a strategic tool for justifying
the choice of the most favorable forms of production cooperation for the
enterprise and determining the direction of the development of cooperative
relations. This understanding empowers the enterprise to make informed
decisions and adapt to changing market conditions.

The development of cooperative cooperation among enterprises in
the production sphere is characterized by several distinctive features of
integration relations. These features, which include shared resources, joint
decision-making, and coordinated operations, are unique and intriguing.
They are conditioned by inherent differences in objectives and the depth of
various types of partnership connections, specificity of the enterprise's
field of activity, chosen forms of business organization, priority conditions
of cooperation, etc. Among the main features of such cooperation are the
following.

1. Cooperative relationships typically exhibit a stable and long-term
character, necessitated by close and reliable interconnections in
production, technology, services, etc., to enhance the functioning and
development of participant enterprises, including achieving demand
stability for the produced goods.

2. A requirement for establishing collaborative cooperation is the
precise distribution of all participants' roles, functions, and actions at the
agreement stage. These preconditions for cooperation organizations may
involve, for example, deepening the specialization of one or all partners,
commitments to introducing new technologies, or exchanging existing
ones. Overall, the key to successful joint cooperation is the willingness of
all participants to jointly undertake agreed actions, which should
contribute to achieving set goals (even if such implementation somewhat
limits the individual rights of certain participants).

3. The ultimate goal of cooperation participants may not only be joint
product manufacturing and its coordinated distribution (the result-oriented
component that presupposes a specific ultimate goal of cooperation) but
also the exchange of intangible assets of scientific-technological,
scientific-production, or purely production origin; the alignment and
coordination of joint actions in the manufacturing sphere; pooling efforts
for joint market entry, development of new distribution channels for goods
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and services; flexible optimization of partners' temporarily available
capacities, etc. (process components of cooperation). Achieving these
goals and solving corresponding process-oriented tasks will form
sustainable competitive advantages for enterprises cooperating across
various economic activity spheres.

4. Cooperative links facilitate the expansion of an enterprise's
capabilities through the maximally effective and comprehensive utilization
of resources necessary for achieving the end goals of cooperation
participants. As a result of the specialization created during cooperation,
there emerges a real possibility for the most total and most effective use of
the capacities of existing equipment, enhanced control over product
guality, savings on unproductive expenses through the introduction of new
technologies, forms, and methods of organization and management in
business operations. Implementing these measures is directed towards
creating favorable conditions for the economic production of the final
product by optimizing the distribution of all production stages among
cooperation participants.

The comprehensive nature of such integrative links, which pertain to
nearly all spheres of an enterprise's activity, holds significant importance
for selecting forms of cooperation, focusing on the distribution of finished
products and marketing research.

The distribution of finished products often becomes the subject of
cooperation, as in the current conditions of intensified competitive
struggle, enterprises only sometimes have sufficient capabilities to enter
new or international markets. Therefore, often based on specialization
principles, enterprises distribute among themselves the production of each
market segment, which allows for reducing the competitive struggle of this
product in the market.

Cooperative connections play a pivotal role not just in product
procurement, production, and distribution, but also in marketing. The
potential to share financial burdens among cooperatives has significantly
elevated the importance of cooperative cooperation in marketing research
and advertising, offering substantial benefits to all involved parties.

Therefore, the formation and development of cooperative
connections in an enterprise is a complex process. It's crucial for
businesses to conduct a comprehensive analysis of the conditions and
factors that drive the creation of cooperative links before embarking on the
process of cooperative cooperation. The interaction of these prerequisites
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forms a unified process of forming and developing integrative connections,
requiring careful consideration.

The stage of selecting potential partners and forms of joint
cooperation is of utmost importance in this process. The effectiveness of
cooperative connections and the degree of achieving one's own goal and
set strategic objectives hinge on these choices. Once these aspects are in
place, it's essential to develop a unified mechanism for fostering
cooperative connections and methods for its provision, demonstrating
strategic decision-making.
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MEPCNEKTUBHU IHTEJEKTYAJI3ZALIT BI3HECY SIK OJTHOTO
I3 3ACOBIB IEPEXO/Y A0 INDUSTRY 4.0

3apyOiKHI JOCHIAHUKM BCEe OUIbIIE AaKIEHTYIOTh yBary Ha
BOXKJIMBOCTI JUIsl YCIIXy €KOHOMIKM 3HaHb caMme IHTEJIeKTyasi3allii
CYyCHIJIbCTBA Ta PO3BUTKY JOJACHKOro Kamitany. [lepeBakHa O1IBIIICTH
HayKOBI[IB BU3HAYAIOTh 1HTEJIEKTyai3alli0 K OJUH 13 3aC00IB MEPEXOy
no Industry 4.0 Ta po3rmAmArOTH IHTEJCKTyallizamifo Oi3Hecy sK
MEPCIEeKTHUBY Ta MOXJIMBOCTI MOJABIIOT0 1HHOBAIIIHHOTO PO3BUTKY.

Bueni bproxoBeubka H.FO., borympka O.A. BHU3HA4YalOTh
IHTeNIeKTyai3allil0  SK TpoIeC 3pOCTaHHS  POJi  IHTEJIEeKTy Ta
IHTEJIEKTYyaJbHOI Ipall B €KOHOMIIIl Ta Ha HiAnpueMCTBI. BoHa moscHIOE,
1[0 Yy 3arajJibHOMY PO3YMIHHI IHTEJIEKTyal13allisl — 1€ «IPOLEeC MOCUIICHHS
poJii 1HTENEKTy Ta TMPUBHECEHHS 1HTEJICKTYaJIbHOTO IOYaTKy, IO
CIIPSIMOBAHWM Ha JIFOACHKUU TMOTEHINial, SIKUi TPUBOJIUTH JI0 TTiIBUIIICHHS
PIBHSI IHTEJIEKTY B MPOTIKAHHI COI[1aJIbHO-€KOHOMIYHMX TpoueciB» [1].

Ha nymky mnpodecopa 1. II. BbyneeBa iHTenexkTyamizaiis - Iie
00’ €KTUBHO-CY0’€KTUBHUN MpOIEC 30UIBIIEHHS MUTOMOI Baru TBOPYOI
PO3YMOBOI TMpaill IepCOHaly Yy CTBOPEHHI CYCHIJIBHO HEOOX1THUX
MPOAYKTIB, IO 3aJI0BOJIBHSIOTH CYCIUIBHO KOPUCHI MOTpeOn HaceIeHHS



