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JIOHECTU JOBTOTPUBAIY I[IHHICTh MPOMO3UIll TOBapy uu mnociayr. Lo
GyHKIII0O BUKOHYE Oe3rocepeqHbo cuibHMM Openna. Komanml ciif
perenbHO chopMyBaTh IUTICHUKW o0O0pa3 KOMIIaHII Ta OKpPECIUTH Ii
ocoOsuBOCTI. TakoX BaroMuM eTanoM po30yJ0BU OpeHAY € aHaji3
nuboBoi  ayautopii. HeoOximHo cdopMyBaTH MO3UIIOHYBaHHS 1
BIII3HABAHICTh OpEeHAY 3 METOI 3700yTH KOHKYPEHTHY IiepeBary Ta
3MIMCHUTH 3POCTAHHS TTPOIAXKIB.
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ENGLISH LANGUAGE IN MARKETING COMMUNICATIONS

Globalization is characterized by increasing communication among
representatives of different countries in the fields of economy, culture, and
science, which requires proficiency in foreign languages.
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Unfortunately, the level of proficiency in foreign languages among
the population of Ukraine is extremely low, as evidenced by the results of
sociological surveys. Only 23% of the population of Ukraine can read,
write, and communicate in one foreign language at both household and
even professional levels. Almost a third of adult residents of Ukraine -
31.8% - do not speak any foreign languages at all [1].

Today, there is a persistent stereotype regarding the role of the
English language as a global verbal "intermediary" [2]. Therefore, its role
In practical training of specialists is constantly increasing, especially in
marketing communications. After all, marketing focuses on market
research, seeking new consumers, and thus increasing market share. In the
conditions of globalization, companies seek to promote their products not
only to domestic consumers but also to attract customers from abroad. This
trend is particularly reinforced in the conditions of society's digitalization,
when the Internet allows advertising and promoting products worldwide
without leaving the office.

In the conditions of digitization of business processes, today and in
the future, among the marketing strategies in the global market of goods
and services, transnational strategies have a powerful impact, which,
firstly, are super-profitable; secondly, less costly; thirdly, they fully utilize
innovative technological products to optimize business processes [3]. The
implementation of such strategies, besides professional skills, also requires
knowledge of the English language.

The importance of the English language in marketing
communications is further enhanced by the rapid development of e-
commerce. According to forecasts, by 2040, 95% of all purchases will be
made online [4]. Moreover, according to research data, 80% of
information on the World Wide Web is stored in English, and this volume
doubles every 18 months [5].
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OHNIHKA E@QEKTUBHOCTI BUKOPUCTAHHS INFLUENCE-
MAPKETHUHI'Y TA UOI'O BIIVIMB HA MAPKETHUHI'OBY
JIAJBHICTD IIIAITPUEMCTBA

Influence-mapkeTHHT cTaB OJHIE€O 3 HAWOUIBII MOMYJISIPHUX Ta
e(EeKTUBHUX CTpaTerii y CydacHOMY MapKeTHUHTYy. BiH IpyHTyeTbCs Ha
BUKOPUCTAHHI BIUIMBOBUX OCOOHMCTOCTEH, SIKI MAarOTh 3HAYHUU aBTOPUTET
Ta BIUIMB B MEBHIM cepi abo cepelr meBHOI ayauTopii B iHTepHeTi. OHAK,
BKJIMBO PETEIBHO OIIHIOBATH €(PEKTUBHICTS IIi€1 CTpaTerii Ta i BIUIMB Ha
MAapKETUHTOBY JISIbHICTh MIAIPUEMCTBA.

Influence-mapkeTHHT — 1€ CTpaTeris MapKETHHIY, IO 0a3yeThCs Ha
CITIBITpaIll 3 BIUIMBOBUMH OCOOUCTOCTSIMHU, SIK1 MalOTh BEJIUKY ayJAUTOPIIO B
COIllaJIbHUX Mepekax abo iHmIi onmaH-tatdopmi. L1 ocobucTocTi
BOJIOJIIIOTh aBTOPUTETOM B MEBHIM Tramy3i abo cepel MEeBHOI ILIbOBOI
ayauTopii 1 iX peKoMeHJallii MOXXYyTh 3HAYHO BIUIMBAaTH Ha TMOBEIIHKY
criokuBaviB [3]. 3HayHMN BHECOK Yy JOCJIPKEHHI JaHOi TEMaTUKH
3pobunu Taki BueHi: O. bypask [1], 1. 'agpumtok [1], O. I'opobuenko [2],
JI. Tlomazan [1] Ta iHmIi.

Opnniero 3 ocHOBHHMX mnepeBar influence-MapKkeTHHT € MOXJIUBICTh
HApOIIyBaTH CBOIO ayAUTOPII0 Ta 3ajdydyaTd HOBUX KIIEHTIB IUISIXOM
CHiBmpaill 3 BIJOMHUMH OCOOMCTOCTSIMH, HANpHUKJIAJ, BUKOPHUCTOBYBATH
0JiorepiB, CHOPTCMEHIB, CITIBaKiB Toio. Kpim toro, s CTpaTerm JI03BOJISIE
MiANPUEMCTBAM  CTBOPIOBATH  OUIBII  OCOOMCTI 3B'SI3KM 31 CBOEIO
ayIUTOPIEI0 Yepe3 BiJOOpakKeHHs iX MPOAYKTIB UM MOCIYT B KOHTEKCTI
KUTTS Ta IISILHOCTI 1H(IIOEHCEPA.
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