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NMPEOMETHA OBJIACTb

SMcreate a new communication environment where it is not enough to
speak but now one must talk, it is not enough to communicate, one
must listen, it is not enough to show,one must get engaged now and,
In addition, take care of everyone separately (instead of speaking to
everyone at once)and be verified 24/ 7 [1,c. 164]
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