m EUROMONITOR

INTERNATIONAL

e PASSPORT GMID
DJIEKTPOHHBIE PECYPCbBI HHOOPMAILIHH

BPUTAHCKOI O U3JJATEJII EUROMONITOR INTERNATIONAL

EKATEPUHA BOHOAPEHKO
PETVIOHATTbHBIN MEHEDKEP 10 PASBUTIIO

2012



B FUROMONITOR INTERNATIONAL

MJ1AH NMPE3EHTALNN

Euromonitor International
Begywiunm B Mupe nagarenb MexagyHapogHom busHec-nHgpopmaumm

Research Methodology

Haw noaxon k nccnegoBaHusam

Passport GMID

YryydleHHbIn HTepenc n pyHKLnm

Market Research Monitor
Hoasa konnekuuns ana onbnumortek

Reference Books
CTaTI/ICTI/I‘-IeCKI/Ie eXerogHukm n Kkatarnoru

PekomeHaaunm nonb3oBaTeneun



B FUROMONITOR INTERNATIONAL

EUROMONITOR INTERNATIONAL

» cTounuk 6usHec - uHGOpMaIii, KOTOPOMY JIOBEPSIIOT

" Hozmep;mca H IIOMOIIb aKaZEMHUYECKOMY CEKTOPY 40 JIET

* 800 aHAJIUTUKOB B 80 CTpaHax

Santiago
Latin America

» PernoHasIbHbIE UCCIEA0BATEIBCKHE OEHTPbI U ITIOAAEPKKA

Asia Pacific

I10JIb30BaTeJIeN OTpacCJIEBbBIMU CIIENUAJINCTAMU

= QoKycHUpOBAHUE UCCJIEOBAHUM HA OTPACIIAX, CTPAHAX, IOTPEOUTEAX

= KHUTH, OTUETHI, OHJIAHOBBIU pecypc HHMOPMAaLU U UCCIeIOBAHUA IO/, 3aKa3
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80 ocHOBHBIX CTPaH J1o 208 cTpaH HCCAeA0BAHHO B 001Iel
* 85% MUPOBOro HaceJIeHUA CJIO’KHOCTH IO KATEeropum:
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o I'JIO0AJIBHOTIO l'IOTpeﬁJIeHI/I}I = CTpaHbI u l'IOTpeﬁI/ITeJII/I



B PASSPORT GMID

METHODOLOGY

Sources
National Statistics
Central Banks
Government Ministries

Quality
Control

International Organizations
IMF
OECD
World Bank
Eurostat
ILO
UNCTAD
COMTRADE
UNESCO

Cross Check
Validate

What it makes

Uniquely detailed, cross comparable, global data
built with robust methodology, audited by clients

Research

Model
Forecast

Sources
Store Checks

Harmonise Production/Trade Statistics

Definitions
Coverage

Trade Associations
Trade Press
Company Reports
Broker Reports

Estimate Trade Surveys

Suppliers
Brand owners
Distributors
Retailers
Industry

What it means

Trustworthy, independent and transparent source
to analyse commercial opportunities and threats
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Yro aT0? st uero aTo? YTo B HEM?
=  Bopora B MHp I7106a7IbHOMI =  TlosiHas KapTUHA OU3HEC =  CraTHCTHKA, OTYETHI,
cTparernyeckoil MHGOpMaIu cpeibl KOMMEHTapHUH
=  Tlonuas uadopManuoHHAA *  B03MOXHOCTH OTCJIE}KUBATh =  COTHHU BUJIOB IIPOAYKTOB U
apxuTeKTypa J1s Barei CHUTYAIIWIO HA PHIHKAX U YCIIyT
OpraHu3aIuu CMEXHBIX OTPACJIAX, YCIOBUA *  10-TKH MHJUIHOHOB €IMHHI]
=  CTpyKTypHUpOBaHHBIE JJAHHBIE PaGoTBI, TOTPEOUTETHCKHE JTAHHBIX
TEH/IeHIUH
110 OTPaC/IAM 1 UIX aHAJIA3 =  ThICAYM IOJHBIX TEKCTOBBIX
= b dekTUBHOE UCIIOJIb30BAHUE OTUETOR: TIOGAIBHBLX
M 2
nHpopManuu

PETruOHAJIbHBIX, II0 CTpaHAaM,
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MACLUTABbI UCCITEQOBAHW MO MHOYCTPUAM

Consumer Products

Services

Suppliers

I Alcoholic Drinks

n Beauty & Personal Care

Clothing & Footwear
Consumer Appliances

Consumer Electronics
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Consumer Health
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DIY & Gardening
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Eyewear

Fresh Food

Health & Wellness
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Hot Drinks

Housewares

Luxury Goods

Packaged Food

Pet Care

Personal Goods

Soft Drinks

Tissue & Hygiene

Tobacco

Toys & Games

ﬂ Consumer Finance

B> Consumer Foodservice

i Retailing

&L Travel & Tourism

Countries and Consumers

d Industrial
A Ingredients
e Packaging

Q Countries and Consumers

g Consumer Trends & Lifestyles

5‘@ Economy, Finance & Trade

m Government, Labour &
Education

Income & Expenditure

Industry, Infrastructure &
Environment

ﬂ' Population & Homes

((T)) Technology, Communications &
Media
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SEARCH COUNTRIES & CONSUMERS ¥ SURVEY DASHBOARDS MY PAGES ¥ HELP
?
Alcoholic Drinks Industrial
Home Apparel Packaged Food
Beauty and Personal Packaging
SEARCH TREE = Personal G E DASHBOARD AND VISUAL APPS
@ Industries Consumer Appliances Pet Care ‘
oS PEERS —oncumer Electronics

Retailing b more than 3%in 2010 as the
Although there were =signs of
agnated, unemployment

TR na e

Consumer Health Tobacco i1 | Read »

DASHBOARDS & VISUAL APPS

First choose an Consumer Finance o =
=1 = == Soft Drinks

START EXPLORING

DIY¥ and Gardening Toys and Games ng New Tricks

Travel and Tourism only known as aspirin, has been
Fresh Food E-counter for nearly 100 vears,
red benefits beyond simple pain
_ | reviews these... If vou are experiencing technical problems with
Home Care Passport please call or email our technical support

Hot Drinks team.
ployment Rates Support
Housewares and Home Asia Pacific

Furnishings Asia Pacific Support | +65 6429 0590
Singapore

Eyvewear

TECH SUPPORT

Health and Wellness

MeinAuto.de reveals that small
larity among internet buyers....

Autos Focus: Beyond the BRICs, Part 1 - The
[ Next Frontier Markets
i Global wehicle sales have historically equated to over 10% of the 17th Asia Internaticnal Coffee Conference 2011
number of households with an annual disposable income (ADI) in
excess of US$10,000. Euromaonitor International's household
disposable income forecast...
[E] article | 11 Jan 2012 | Read »

REALTIME NEWS

4 g.m. is the Right Time for Ice Wine

4th India International Coffee Festival
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Home :
Economy, Finance and
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SEARCH TREE

{* Industr

Government, Labour and

es Education styles in South Africa
0 Countries & Consumers Income and Expenditure nemy, South Africa not surprisingly performs
First choose an industry...  w T Huct zectors than in others. There have alzo
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hd and Environment
Ga » Population and Homes es | 29 Sep 2011 | Read
Technol . . .
N vival in the Iranian Market
Communications and I : : .
QUICK ANALYSIS FINDER Media izstory in Iran, particularly during the 1970s.
- nown for offering different types of baby food
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erelac dried baby food and...

U1l mead *

Spotlighting Central, Eastern and Western
EI.II'D[.IEEI'I consumers

Which consumer trends are manifesting themselves in Central,
Eastern & Western Europe? This bulletin looks at the Russian food
revalution, the Italian passion for chocolate, and the crowning of

Using Online Initiatives to Help People Lose
] Weiaht

MY PAGES v
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emo Acor

DASHBOARDS
START EXPLORING
select... v | Go =
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SEARCH INDUSTRIES ¥ COUNTRIES & CONSUMERS ¥  SURVEY
Dashboards
Industries
select... v 50

Explare category, company and channel data
for your industries. Make discoveries and then
dive deeper into the underlining stats and
analysis.

Industrial

Visually analyse the complete view of the
twelve largest economies in the world to
explore the relationships within, and between
them.

View =

VISUAL APPS

BN Industry Overviews

BER -
... selact... . =0

Browse each industry to uncover categories, companies
and countries of interest at the global level.

[ visual App
I Company & Brand Overviews
— zalart... - Cie

MY PAGES ¥ HELP

Countries & Consumers

select... v ||

Dive deeper into consumer trends using
economic, socioeconomic and demographic
data and discover future opportunities and
threats.

Economic Observer

Compare and analyse a wide range of
important short-term macro-economic
indicators.

View =

Survey: Buying Green?

Compare consumer interest in green features across
eight key countries. Reszults draw on data from 16,000
consumer responses to Euromonitor’s flagship survey,
the Annual Study 2011.

g'-:isl., zl App |22 Movember 2011 View =

FMCG Winners and Losers
Compare winners and losers within FMCG across
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COMNSUMER EXPENDITURE

Global Wiew
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Japanese cases
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v CHANGE TIME SERIES
[=] Quick selections
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b CHANGE DATA TYPES
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Statistics

COUNTRIES

Analysis
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Key: B Related Analysis

ONSUMERS ¥
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Western Europe
Germany
United Kingdom
France

Spain

Tialy
Netherlands
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Belgium
Sweden

Finland
Denmark
Portugal
Switzerland
Nornay

Ireland

Greeee

Western Europe
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5.640,0
2.289,6
1.269,4
1.034,3

995,0
676,5
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4614
356,5
352,0
335,6
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140,8

160,2

1.262,4
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1027,1
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327,7
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163,0

1.306,3
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2.290,5
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10748
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595,5
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477,1
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75,9

1654

1.308,6
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1.143,0
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362,2
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2296
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1674

1.321,7

15.805,7
£.507,1
2.134,3
13124
1.158,1
10297

84,6
633,5
5444
496,9
361,5
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282,8
230,0
2194
196,8
1725

168,2

1.323,3

15.876,7
5.545,5
2.084,2
1.350,0
1.175,3
1.022,0

674,6
47,9
550,0
502,0
3894
3664
279,2
232,3
224,38
198,2
184,0

168,0

1.347,1

SEARCH
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Results List  Statistics Analysis
< Modify Search
+ CONVERT DATA Mistoric
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Current/constant
Unit multiplier
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» CHANGE TIME SERIES
» CHANGE DATA TYPES
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+ MORE RESULTS
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Results List Sta
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Results List Statistics  Analysis

< Modify Search B

¥

TABLE OF CONTENTS

HEADLINES
TRENDS

Production, Imparts and
Exports

COMPETITIVE LANDSCAPE
PROSPECTS

SECTOR BACKGROUND
Lager price band
methadology

CATEGORY DATA

Beer in Spain
Category Briefing | 07 Apr 2011

HEADLINES
m Totsl wolurme sales decline by 4% from 2009 to 3.1 billion litres in 2010

= Poor performance of tourism hinders beer in 2010

m MNon-alcoholic beer sees only total volurme growth of 1% in 2010

® 1% current value decling in total unit price in 2010

= Heineken and Mahou lead beer sales with 32% and 30% total volume share respectively in 2010

= 6% total volume decline expected for beer for forecast period as a whole

TRENDS

® According to the Spanish Beer Trade Association Cerveceros, around 30% of beer purchases in
Spain are made by tourists. This results in Spanish beer sales being wulnerable to fluctuations in
tourist numbers, Sales consequently suffered as a result of a downturn in tourist numbers towards
the snd of the revisw periad. The Spanish Harne Dapartmant stated that in Tuly 2010 the number
of tourists wisiting Spain decreased by almost 2% owver the previous year, with 2009 also seeing &
sharp decline in inbound tourist numbers of 10%. Decline was mainly as a result of poor economic
conditions but the decline seen in 2010 was also due to a volcanic cloud from Iceland, which

¥ MORE RESULTS affected Eurapesan air space for more than a month from April,

v
Relevanca ® A5 in 2008 and 2009, the 2010 performance of beer was also clearly affected by Spain’s poor

economic performance, Spanish consumers continued to cut down on superfluous spending
wherever possible and sought to save money on leisure activities. This particularly sffected sales
via the on-trade, with these seeing a sharp 7% volume decline in 2010, This fallowed on from &%
decline in 2009 and 7% decline in 2008. As unemployment continued to rise, exceeding 20% of
the population aged 15-years-old and over in 2010, Spaniards’ leisure habits changed. Staying at
hame is increasingly becoming popular than going out, with consumers thus increasingly dining in
ar socialising with friends at horne,

Beerin Spain

Beer in Austria

Beerin dermany

Beerin Norway

Beer in the Hetherlands

Beerin Gresce

Beerin Ireland

Beerin Italy = In contrast, the off-trade saw ongaing sales growth in 2010, with valume sales rising by 1%, This
was also roughly in line with off-trade volume growth rates in 2008 and 2009, This was due to
rising damestic consumption at horne as consumers sought to save money, However, the goad
performance of the off-trade was insufficient to support total volume sales growth, Beer is
nadticularhe wulnerable to decline in an-trade sales due to 429 of fotal walume sales in heer

Beer in Switzerland
Beer in Belgium
Beer in Denmark

Basrin Finland
=
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S Econemy, Finance and Trade

SEARCH TREE

Select category... v

VIEW TOP COUNTRIES

First choose a categary., ¥

@ Forecast
€ Historic

COUNTRY PROFILES

Selact country -

COUNTRY BRIEFINGS

Selact country -

SEARCH INDUSTRIES ¥

SPOTLIGHT DASHBOARD

Risks and Vulnerabilities: Poland S
Poland demonstrated the resilience of its economic g
fundamentals by avoiding a recession in 2009 and resuming

high growth rates in 2010, High government spending on

welfare triggered fiseal tightening in...

[E] country Briefing | 07 Jun 2011 | Read »

In Focus: The Biggest Global Trends

)\‘ Influencing Consumer Markets

- Eurarnonitor International has identified the five most
important global trends to 2020 and beyond. These trends are \
set to intensify in the next decade and will influence business -

environments and.
[E article | 06 Jun 2011 | Read »

New Data in Economic Observer: Expansion of
Economic Indicators and Commodity Prices
Eurarnonitor International is pleased to announce the
significant expansion of Econamic Observer - our database of 240000 ——
key monthly and quarterly economic indicators covering 55 200000
countries. The database has been expanded...
[Fl article | 31 May 2011 | Read >

ECONOMIC DBSERVER DASHBOARD

160000
120000
80000

LATEST RESEARCH | More » 40000

The USA Finally Outlines Plans for Budget Deficit
Reduction

The USA had ans of the highest government budast deficits of developsd
economies in 2010, This is due to continued government stimulus to aid
economic recovery (after the global econamic.

B anticle | 16 May 2011 | Read >

SHORT-TERM ECONOMIC ANALYSIS |

Special Report: Short-term Forecast of Global
Inflation
In April 2011, the IMF raised its 2011 forecast for global inflation to 4.5%

Morithly Econormic Review of the Chiness Econormy
May 2011 Update

I Government, Labour and Education

SEARCH TREE

Select category... v

¥IEW TOP COUNTRIES

First chowse 2 categorp.. ¥

& Forecast
€ Historic

COUNTRY PROFILES

Select cauntry... v

COUNTRY BRIEFINGS

Select cauntry. v

May 2011
(from 3.7% in 2010}, mainly due to a surge in global commodity prices.
COUNTRIES & CONSUMERS ¥ DASHBOARDS ¥ MY PAGES ¥ HELP
SPOTLIGHT DASHBOARD
Q&A: Demographic Trends
1n 2010, the world was harne ta 6.9 billian people and by 2020 Warket size 59 845.4
itis expected to reach 7.6 billion. In 2008, more than half the 2010, Us§ mn r 3 L —
warld's papulation lived in... Per Capita
[El article | 20 May 2011 | Read » S “’_J, 1 93_8
The USA Finally Outlines Plans for Budget Growth o, 15%
Deficit Reduction S 08% .

The USA had one of the highest government budget deficits of
developed economies in 2010, This is due to continued
government stimulus to sid sconomic recovery (after the
alobal economic...

[E] article | 16 May 2011 | Read >

Consumer Markets Experience Renewed

= Surge in Colombia and Mexico

Mexieo and Colombia are two af the most business friendly
environments in Latin America, ranking first and third at &
regional level out of 32 countries in the World Bank's Jun 2011
[E article | 31 May 2011 | Read »

REALTIME NEWS

UK to give relief ta small North Sea gas fields
Minister to keep open mind an road plan

Jun 2011

Noonan the brave in no maod for a twinkle-toed

Parisian waltz
Jun 2011

LATEST RESEARCH | HMore »

Sowvereign Debt Crisis Reaches Portugal and Fears
Escalate for Spain

In April 2011, Partugal became the third surszone country to seek financial Disclaimar: RealTime News contains links te extarnal
aid from the IMF and the EU to tackle its debt crisis. Brutal austerity will sources, Euromonitor International cannot be held
fallow, which will... for the or of these
[Fl Article | 18 Apr 2011 | Read »

sources,

Podcast: The Economic Challenges and Global
Implications of the Natural Disasters in Japan

A new edition of Euromonitar International's podeast series, Globaleast, has
just been relsased, In this spisode, Ecanomy Finance and Trads Manager,
Manushi Jain discusses the economic challenges and global implications. .
[El article | 12 apr 2011 | Read

Special Report: Libyan Conflict and Regional
[y et O D
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» Market Research Monitor — oH-71aiH KoJUIeKIIHA U3 6ojiee 4eM 10,000 OTYETOB O PHIHOUHBIX

UCCIeIoBaHuAX criermannceroB Euromonitor International.

* DTOT pecypce CO3/IaH CIIEITUAJIBHO JJIs1 OMOJINOTEK, C €r0 IOMOIIIBIO MOJIb30BAaTETH MOTYT COCTAaBUTD

MTOAPOOHYI0 KAPTHUHY IMMOTPEOUTETBCKOTO PhIHKA B 80 cTpaHax Mupa, UCIoJIb3ys 200 MPOMBIIIIEHHBIX

research monitor Eusenaosas nmanesal

KaTeropumu.
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= [Iomoraer BBIJAC/INTD JINJUPYIOIIKE ITIOJKATETOPUH KAa*KA0T'0 PbIHKA

* BpIABJIAET BOXKHEUIITNUX YUACTHUKOB PhIHKA U UX TOPTOBbIE MAapKHU

= [T03BOJIAET OIIEHUTH A0JIU KOMIAHUN HA KAXKJIOM PBIHKE

= [IpesrocTaBiisieT MPOTHO3bI HA OJIMKAMIIINE TATH JIEeT, KAKUM 00pa3oM

Oy/ieT pa3BUBATHCA KaXKJAasi KATETOPHUS

B Home Audio and Cinema in
Ukraine

[IHeadlines

[IMarket Trends and
Segmentation

D[Gmpet\twe Landscape
[JForecast
[ Definitions and Methodalogy

Files

Home Audio and Cinema in Ukraine
19 Oct 2011

Headlines

+ Home audio and cinema decreases in value by 11% during 2010, falling to UAH328 million

+ Economising on home audio and cinema products continues inta 2010

* Home cinema and speaker systems records the best performance in 2010 as volume sales fall by

12%

« The average unit price increases by 6% in 2010, rising to UAH1.546 per unit due to high inflation
- Samsung and LG lead home audio and cinema during 2010 as competition continues to toughen

- Home audio and cinema is set to increase in volume by 9% over the course of the entire forecast

period

Market Size Home Audio and Cinema - Ukraine 2005 - 2010 @, Full size
Market Size Home Audio and Cinema - Ukraine 2005 - 2010
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Source: Euromenitor International

research monitor
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Find ~

& Home Audio and Cinema in Ukraine
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Market Size Home
Audio and Cinema
- Ukraine 2005 -
2010

Ukraine Home
Audio and Cinema
Segmentation
2010

Company Shares
(by National
Brand Owner)
Home Audio and
Cinema - Ukraine
etail Volume -
% 2010

Market Size Home
Audio and Cinema
- Ukraine 2010 -
2015

Euromonitor International, 2011 Al rights reserved. | Privacy Polic

View Clipboard
@, Browse & Search || lliFigures (4 ables (1) | OOsplit screen
~
Figures @ save all
Company Shares (by National Brand Owner) Home Audio and
Cinema - Ukraine - Retail Volume - % 2010
Company Shares (by National Brand Owner) Home Audio and Cinema - Ukraine -
Retail Volume - % 2010
Samsung Electronics i
Okrane YoV 1e%
L Eectonics Ukiaine —
Matsushita Elect 2
A nan
Il sony Ukraine TOV 101%
- I Philips Ukraine TOV 90%
Others. 9%
Source: Passport by Euromonitor internaonsl
Report: Home Audio and Cinema in Ukraine / Chapter:
Home Audio and Cinema in Ukraine
Source: Euromonitor International
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RESEARCH MONITOR BO3MOXHOCTW CUCTEMbI

research monitor

= [IepeBo/1 OTYETOB HA JIEBATH I3BIKOB: KUTAUCKUH, (PpaHITy3CKUM,

HEMELKUU, UTATbIHCKUHN, STTOHCKUU, KOPEUCKUH, TOPTYTaTbCKUH,

PYCCKUM U UCITaHCKUH

* [T03BOJIsIET HKCIIOPTUPOBATH OTUETHI B TporpamMmmsbl , Word® u ,,PDF“

* DKCIIOPTUPOBATH TAOJIUIIBI B IIpOrpaMmel ,,PowerPoint® u ,Excel”

» [Tosip30BaTe I MOI yT CO31aBaTb CcOOCTBEHHBIE OTYETHI

* BosmoxkHsle mmytu gocryna yepes: IP-aapec u URL crpaHuibt

* HeT HEOOXOUMOCTU B PETUCTPALIUU

= [Ipu peructparyu mpei0CTaBsgeTcss 00IbIIE BO3MOKHOCTEH

AEMUSOES
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RESEARCH MONITOR 200 MPOMBbILWEHHBIX KATEFTOPUI

* AJIKOTOJIbHBIE HAIIUTKU = JlomanrHuil yxo/

= Kpacora u ITUYHBIN X0/ » [opsAumne HAIUTKU

* Onesx1a 1 00yBb » ToBaps! 1 Mebesb I IoMa

* beITOBaA TEXHUKA * YnakoBaHHasA NPOAYKIUA

» DJIEeKTPOHUKA = ToBapbl INYHOTO MOJIH30BAHUA
* [TorpebuTesbckre GUHAHCHI = ToBapsbl 14 yX07ia 32 )KUBOTHBIMU
* Yesyru nuTaHusd * Po3HuuHaa Toprosiid

* 30pOBBE TTOTPEOUTENEN = [IpoxsiazinTesIbHbIE HATUTKU

= ToBapsl 14 caga u Joma » CasipeTKH U cpeCcTBa TUTHEHBI
= OnTUKA = VI3nesusa u3 tabaka

» [IpozyKThl UTAHUA = Irpymku u Urpsl

* 310pOBBE U OJIATOTIOTYUHE = [IyTemecTBUA U TypU3M

research monitor oo SO . research monitor
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P List reports.
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REFERENCE BOOKS CTATUCTUYECKUE EXXEFOOHVKN N KATANOTWA

» Euromonitor International exxerozuo usgaer

CIIPAaBOYHUKH IJIA 6uOJIMOTEK Ha IIPOTAXKEHHU 40 JIET.

= [TyGsimKanus neHHbIX JaHHBIX 110 UCCIIET0BAHUAM

PBIHKOB; TEH/THIIUHN U Pa3BUTHE OTPaCjel;
» gH(GOPMAaIHsA 0 CTPaHAM B IIOTPEOUTEIISIM;

* mpodUIU KOMIAHUHN U UCTOUHUKYU OU3HEC

nHOpMaIUH.

= [TozpoOHOE onrcaHme KaXKJ0To CIIPAaBOYHUKA, BMecTe I
c oOpa3mamMu CTpaHHUIIl, TaOJIUIbI COZIePKAaHUS U
He3aBHCHMbIe 0030pbI KHUTH BBl HAWIETE Ha caliTe:

http://www.euromonitor.com/books
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Beayimuii B Mupe usaaresjab MeKAyHaApPOaHOU Ou3Hec-uHoOpManuu u
CTpATEern4eCcKOoro ppIHOYHOI'0 aHAJINU3a

TenaeHIMM U CTUMYJIBI PA3BUTHUS
pBbIHKA
* [ToTpebuTenscKkue TOBAPHI

» KJIMeHT - OpUEHTUPOBAHHbIE YCIYTH
» InayctpuanbsHble U «On3Hec-On3Hec)

PBIHKH

OH-navHoBble 6a3bl AaHHbIX

I'1o6anbHbIe, perHOHANBHBIE H
HALMOHAJIbHBIE HCCIIeTOBAHUS

* ['mobanbHbIe cTaTUCTHUECKHE 0a3bl JaHHBIX
» CTpaTernyecKkuii aHaIn3 COCTOSTHHS PBHIHKA
* [Ipohnnm 1 MO3UITMOHNPOBAHNE KOMITAHUH
* CtpaHoBbie podun 1 Gaiyibl JAHHBIX

* Bynymue nemorpadun

* AHanmM3 1 KOMMEHTapui HOBOCTEH

* MoHHTOPHHE, HOTPEOUTCABCKHX TCHICHIIHH

JelicTByIOIIas1 CTPaHOBAs cpeaa

* ConuanabHO-3KOHOMUYECKas,
neMorpaduuecKkas U phIHOYHAs
nudopmanms

* AHanu3 CTPaHOBBIX TEHIACHLUMHA U
MEPCIEKTUB

Pesynbratbl nccrnenosaHum

O030pHbI pBIHKa

* AHanu3 HHAYCTpUi

» O0pa3 H3HU TOTpedHTeNei
* Bynymue aemorpadun

CnpaBouHble U3AaHUSI

» CTaTHCTUYECKUE CIIPABOUYHUKHI

* YKazaTesnu UHIYCTPUi

» COopHUKH HH(OPMALMOHHBIX PECYPCOB

IoTpeduTe/bcKHE OTHOLIEHUS U
MHEHHUS

* MOHUTOPUHI TEHACHLUUN

* JlanHbIe 1 aHATTH3 00pa3a KU3HH

HNuauBuayaibHbIe HCCIeJ0BAHUS 110

3aKa3y KJIMeHTa

* AHaJM3 BO3MOXHOCTEH PHIHKA

» COOp aHHBIX 0 KOHKYpPEHTaX M OCHYMapKETHHT

* [TonrMaHue U cerMeHTanus norpeduTenei

* VccrneioBaHust BBIXO/1a Ha PHIHOK

* AyIUT B BEIOOPOYHOE M3YYEHHE PO3HUYHBIX
TIPOJIaXK

e [TnanupoBanue OyaylIUX ClieHAPHEB

 KoHcanTuHr 1o AUCTpUOBIOLNH, TOCTABKAM
1 LIENI0YKE J00aBIEHHONW CTOMMOCTH
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PEKOMEHOALIMW HALLNX NMONb30OBATENEMN

« .
«+. CUJIBHO UCNOJIb3yeMbiu

npodykm, u He moJsibko 6usHecc
wkosou”.

Business Electronic Services Librarian,

Professor of Marketing, Colombia University Library

Graduate School of Management Australia

“O0Ha u3 Hawux cusbHO

ucnosnb3yembix 6a3 daHHbIX. MbI He
xomenu 6biI 6b1mb 6€3 Heé ”.

“ C HawumMu cmydeHmamMu u nNepcoHasioM rno ecemy
MUpy, Mbl HaXO00UM MeXOYHapOOHbIU oxeam
6ecueHHbIM. ”’

Judge Business School Library, IMD, Switzerland
University of Cambridge
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