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Uinopmwok B. I, Muceko A. C.

BIIJIUB ®THAHCOBOI JOJIAPHA3AIIIL
HA BAHKIBCBKY CUCTEMY YKPAIHU

1010681010 MemOI Yb020 00CAIOINCEHHA € OYIHKA 8NAUBY (PiHAHCOB80I donapusayii Ha npudymrogicmo
OaHKieCcbKol cucmemu 8 YKpaini, a maxooic 6Usi81eHHs OAHKIG 3 HAUSUWUM PIGHEM KPeOUMHOI ma 0eno3umnoi
donapusayii. /{ns nposedeHHs K1acmepHo20 aHani3y BUKOPUCIAHO GUOIPKY 3 Komepyitinux bankie Ykpainu.
YV pezynomami sudineno womupu ocHoemi epynu 6aHKie 3a makumu Kpumepisimu.: npubymrogicims, pigeHs
Kpedumnoi i denozumnoi donapusayii. Taxoxc 3a 0onomocow nobyo008anoi pezpecii 8UA6LIEHO OCHOGHI
YUHHUKU (YIHAHCOB0T onapu3ayii 6 6auKieCvKill cucmemi. 3a 00nomMo2or 6a2amopaxmopHoco peepecitinozo
aHanizy OyiHeHo 6nau8 oorapusayii Ha NpubymKogicmev OAHKY 3a OCMAHHI MPUHAOYAMb POKIE.
Y 0ocriosicenni oyineno ocrnosHi puzuku 6AHKIBCLKO20 CeKMOpY, N08 A3aHi 31 3MIHOM pPieHA donapu3ayii.

KrouoBi ciioBa: xpeauTHa Ta IEMO3UTHA JIOTApHU3aLlis, IPUOYTKOBICTh, OAHKIBCHKI aKTHBH 1 ITaCHBH,
YHCTa BaJIOTHA MO3HIIIS, YHCTI BaJIOTHI aKTUBH, 30BHILIHIN OOpT OaHKY.
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DEVELOPMENT OF INTERNET MARKETING IN UKRAINE

The article is directed on analyzing the development of Internet marketing in Ukraine. This research
paper presents a short overview of the subject’s history. The work evaluates basic tendencies of Internet
marketing in the world and shows main figures connected to its current condition in Ukraine. The most
popular types of Ukrainian Internet marketing are detached and analyzed. The article also provides
a discussion section covering future perspective and role of Internet marketing in Ukrainian business and
global economy.

Keywords: internet marketing, online advertising, web marketing, Ukrainian advertising market.

Relevance of research.The Internet has been  marketing were transferred to the Internet [7, p. 163].
spread over different spheres of modern life and On one hand, it is considered as a special service
plays a big role in it. Marketing is not exclusion in  provided by private companies on promoting web
this tendency. Almost all traditional methods of sites for Internet search engines in Ukraine. On the
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other hand, it is an independent part of marketing
that plays a great role in today’s business [12, p. 42].
This fact makes the subject one of the most impor-
tant parts of modern business development. There-
fore, for scientists and marketers it is of vital impor-
tance to research this field.

Analysis of latest researches. Internet marketing
has been extensively studied during the last years. In
Ukraine there are many researches dedicated to the
subject, especially published by Serhii Illyashenko,
Evgen Golubkov and Inna Boichuk. All the works
put an emphasis on fast development of Internet tech-
nologies, its distribution among common users and
rapid formation of different communication chan-
nels. However, they are directed on general overview
of the Internet role in marketing. In this research pa-
per the dominant method of investigation is synthe-
sis. Based on competent researches, famous authori-
tative marketing blogs, and books current situation
on the market of Internet promotion is estimated. In
addition to this, statistical data about world and
Ukrainian advertising market is analyzed.

This work’s purpose is to define theoretical
framework of Internet marketing formation and to
study its current level of the development in Ukraine
step-by-step. The first step of investigation is an
analysis of the different marketing tools in the Inter-
net as a method of business development. After that
establishment process of the subject during recent
years is evaluated. The following step of this re-
search is estimating the current trends and value of
the market of Internet advertising in Ukraine. In
particular, the most popular online services are
found and analyzed from the Internet marketing
standpoint. Finally, the author’s view on the future
of Internet marketing is proposed as a subject for
discussion and further investigations.

Main body. Internet marketing is a relatively
new field of study. It has developed together with
Internet spreading among common users. Ukraine is
a part of world Internet marketing system.
Undoubtedly, there are some reasons that slow
down the development of it in our country. Internet
penetration among users in Ukraine is not as high as
in USA or European countries. In addition to this,
Ukrainian copyright and law regulations are not
developed enough. Finally, the market of online
payments is not secure from different crimes or
manipulations. Nevertheless, the influence of
Internet marketing on Ukrainian everyday life is
high enough and is getting bigger rapidly [9, p. 65].

The beginning of Internet marketing is connected
to first banner sale that took place by HotWired in
1994. During the following years companies started
selling banners in big amounts. Different types of

banners were created and, in addition to this, video
content was used as an online advertisement [1]. Af-
ter that private firms realized that the Internet is a
powerful tool not only of advertising, but of com-
plete marketing strategy. Other directions of web
promoting campaigns developed (e-mail, display,
search engine, social media, referral or affiliate,
content, video and viral marketing) [4]. Not only
different types of online advertising grew, but also
different business and revenue models. Internet
marketing gives advertisers other opportunities
comparing to traditional one [3]. Possibly because
of this digital marketing has become very popular
today and transformed into an independent part of
business development. Nowadays, advertisements
in the Internet take the second place after television
advertising among all media advertisements. The
value of Internet media advertising market in 2012
was 594 million hryvnias in Ukraine [11]. In 2013
was forecasted to exceed 1 billion hryvnias due to
the complete statistics of the first 6 months [10]. It is
approximately 1000 times smaller than in USA;
however, its annual growth is quite impressive —
more than 100 % [6, p. 13]. It is interesting to notice
that only Internet advertising market grew by 20 %
even during the years (2008-2009) of deep financial
crisis in the world comparing to other types of ad-
vertising [11]. Today Ukrainian Internet marketing
is completely presented with all its features and
specifications despite that it is only emerging.

In order to understand the realities of Ukrainian
Internet marketing it is strongly recommended to
analyze different cases of this sphere. There are
19,7 billion active Internet users older than 15 years
old in the country [8]. That means that the Internet
has been spread over 50 % of adult population. The
most popular web site in Ukraine is google.com.ua —
local branch of world’s largest online searching
portal. That underlines the importance of search
engine marketing for companies that are looking for
new clients via the Internet. When common users
search for information in the Internet the real business
solution is to show the most relevant page in appeared
results and convert them into clients. The second
place is taken by the social network vk.com [8]. From
the marketing point of view it is a great opportunity
to communicate with company’s clients through this
network and to organize advertising campaigns.
A brand that is not presented with an individual page
in this network could be hardly found today. The
most popular Ukrainian web site is media portal
ex.ua according to the web information company
Alexa. Ex.ua is a big platform for video marketing,
and many Ukrainian companies are using it for
advertising own goods, promoting services or
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announcing important events instead of traditional
TV-advertisements. Its functions are completely the
same; it is easier to track; number of views is
extremely high while prices are much lower.

A company that does advertising through the
Internet can evaluate its effectiveness through
different online services according to the main goals.
They could be very different starting with the most
popular — increasing in sales. Nevertheless, a lot of
firms use Internet marketing also for non-material
goals (increasing brand awareness, communicating
with clients, organizing charity activities or fun
contests). A benchmark of effective usage of Internet
marketing was Barak Obama digital pre-election
campaign. With the help of talented team current
president of the U.S. used social media networks for
viral spreading of his messages among the followers.
It is interesting to notice that his celebratory tweet
have become the most retweeted Twitter post ever: it
has 809 900 retweets [2]. Unfortunately, Ukrainian
companies and organizations do not use social media
or other tools of Internet marketing to the same
extent; however, the presence of national brands in
the Internet is growing rapidly.

Internet marketing is a very wide sphere, but the
main point is that it is one of the most prospective
and fast-growing directions of marketing. Despite
the fact that the level of the development of Internet
technologies in Ukraine is not very high comparing
to other countries, the future of business develop-
ment is under Internet marketing. It is important to
notice that it has a lot comparative advantages com-
paring to classic methods of advertising. One of
them is cost-effectiveness, as it could be organized
by small, medium or large business in different
scales. As the Internet is an integral part of life, on-
line marketing has a very wide reach in different
countries. It is important to notice that only online

advertising campaigns give an opportunity to enable
targeting according to customer’s age, location, in-
terests or preferences. In addition to this, promotion
through the Internet is quite easy to manage and
evaluate with the help of different online tools.
Moreover, Internet services are available twenty-
four-hour, so the problems with time zones or rush
hours are absent [5].

Conclusion. Internet marketing is an independent
part of business development today. It dates back to
1994 when the first online advertising picture was
sold. During the last time it has transformed into a set
of powerful tools of online promoting campaigns. It
is presented in e-mail, display, search engine, social
media, affiliate or referral, content, video and viral
marketing. Nowadays it has penetrated inside every
country that is covered with Internet connection, and
Ukraine is one of them. In fact, the market of Internet
advertising is growing steadily. The most popular
web sites in Ukraine (google.com.ua, vk.com and
ex.ua) are big online platforms not only for
entertainment, but for application of digital marketing
campaigns. The majority of scientists connects the
future of business only with the Internet, however,
there are opposite views on this issue. The idea is that
the Internet is only an intermediary between real
sector and consumer seems to be more realistic.
Nevertheless, Internet marketing tools will likely
replace classic marketing approach within next years.
The Internet gives a lot of opportunities for customers
to make their life easier, and that is why all the
tensions of marketing specialists will be directed on
fighting for these customers through global networks.
This topic is a relatively new in Ukraine and future
researches should concentrate on investigating
Internet marketing as an independent part of business
development, on its specifications and advantages
comparing to other promotion tools.
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beskoposaunuii A. B.

PO3BUTOK IHTEPHET-MAPKETHHI'Y B YKPAIHI

Cmammio npucesueno ananisy po3eumxy iHmepHem-mapkemuney 8 Ykpaiui, 30kpema 00cioxHcyemucsl
1020 icmopis, OYIHIOIOMbCA CYYACHT C8IMO8I meHOeHyil i cmamucmuyni 0aui, noe’ a3amHi 3 NOMOUHUM
cmanom punky ¢ Ykpaini. Hasedeno ma npoananizogano HatlOinbul NONYIAPHI IHCIMPYMeHmMuU THmMepHem-
MapxemuHney HayioHanvHoz2o punky. Cmamms 3anouamrogye none Oas OUCKYCili w000 MaubymHb02o
PO36UMKY 00’€Kma 00CRiIONCEHHS, A MAKONIC NPONOHYE ABMOPCbKe baueHHss no0anbuwloi poni inmepHem-
MapkemuHey OJisl po38UmKY Oi3Hecy  2100a1bHOMY cepedOo8UI.

Kuro4uoBi cji0oBa: iHTEpHET-MapKETHUHT, OHJIaH-peKiaMa, BeO-MapKeTHHT, PUHOK peKJiaMH B YKpaiHi.
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RISKS OF IMPLEMENTING INFLATION TARGETING IN UKRAINE

The concept of “inflation targeting” is investigated. The potential risks of implementationinflation
targeting in Ukraine, their background and possible ways to overcome them is determined and analyzed.

Keywords: inflation, inflation targeting, Consumer Price Index.

Providing the monetary unit stability is an
important prerequisite for the economic development
of any country. In accordance with the Constitution
and law “On the National Bank of Ukraine”, the
main function of NBU is to provide stability of the
currency. However, the statistics shows that the
consumer price index (CPI), which is the main
indicator of inflation in Ukraine varies significantly
and substantially and exceeds rates in Europe. For
example, inflation in Ukraine for 12 months in 2011
was 4,6 % contrary to the EU inflation index, which
was on average 2,6 % and kept the same level until
today [7]. Producer Price Index during the period
from 2009 to 2011 was 12,3, 9,1, 4,6 [7].
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As international experience shows, government
can use one of the monetary policies to provide the
monetary unit stability. This policy is known as
inflation targeting (IT). This fact substantiates the
relevance of the subject of this study.

A significant contribution to the development of
the principles of inflation control was made by lots of
leading Ukrainian and foreign scientists. Among
them are H. Munkiv, J. Sachs, R. Dornbusch,
K. McConnell, S. Brue, P. Samuyelson, A. Illarionov,
S.Korablin, V. Besedin, A. Galchynsky, A. Gritsenko,
S. Moiseev, B. Bernanke, V. Geets, K. Larionov,
V. Lytvytskyj, S. Panchnshyn, M. Savluk,
V. Mishenko, V. Shevchuk and others. Despite the



