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інтелектуального капіталу (людський капітал, капітал відносин, технологічна 

інноваційність продукту, організаційний капітал). 
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INTEGRATION OF ECOTOURISM INTO NON-CORE  

ACTIVITIES OF AIRLINES 
 

In today's economy, airlines face the need to find additional sources of income 

and increase their competitiveness. The integration of ecotourism into non-core 

activities of airlines is an innovative approach that allows not only to diversify the 

company's income but also to strengthen its corporate social responsibility. 

Studies show that the development of non-core activities can provide additional 

income to airlines in the amount of 15-20 % of their core business [1]. At the same 

time, eco-tourism as a direction of such activity has a special potential, given the 

growing demand for environmentally responsible tourism products and services [2]. 

Modern airline companies have significant potential for the development of 

ecotourism programs due to their unique infrastructure, professional staff, and logistics 

capabilities. Key areas for the development of ecotourism may include organizing 

excursions around the airport, conducting educational programs on aviation ecology, 

and creating interactive spaces and thematic museums. 

The economic effect of the implementation of ecotourism programs is formed 

by such sources of income as [3]: ticket sales for excursions and master classes, sale of 

souvenirs, provision of catering services, organization of special events and festivals. 

An additional positive effect is increased customer loyalty and improved image of 

airlines. 
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The social impact of ecotourism programs is manifested in the creation of new 

jobs, increased environmental awareness of the population, and the development of 

local communities. Especially important is the contribution of such programs to the 

formation of environmental awareness and popularization of the principles of 

sustainable development [4]. 

For the successful implementation of ecotourism programs, it is necessary to 

implement a set of measures: to develop a detailed plan for their implementation, to 

train staff, to create a system for monitoring the efficiency of the enterprise, to develop 

social partnerships with educational institutions and tourism operators. 

Thus, the integration of eco-tourism into non-core activities is a promising area 

for the development of airline companies, which allows achieving a synergistic effect 

in the economic, social and environmental spheres. Successful implementation of this 

approach requires systematic planning and involvement of all stakeholders. 
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ТРЕНДИ ЦИФРОВОГО ЛІДЕРСТВА: ЩО ПОТРІБНО ЗНАТИ 

УПРАВЛІНЦЯМ У 2030 РОЦІ 
 

У ХХІ столітті цифрова трансформація змінює не лише інструменти 

управління, а й саму природу лідерства. Управлінець майбутнього стає не лише 

координатором процесів, а й стратегом, здатним адаптуватися до викликів 
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