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Do you prefer to read E-books or print

E-books anly

Print books
anly

books?

Answaerad: 265 Skipped: 36

H>xeperio: [1]

20%

Do you agree with the following statement:
"E-books will eventually become the most
popular form of book in publishing.”

Answered: 151 Skipped: 150

Strongly
agres

Neither agree
or disagree

0% 20% 40% G0% B80% 100%



Reading snapshot _ .....

Among all American adults 18 and older, the % who read at least one book in the following
formats in the past year

Total Print Ebook Audiobook Almost half of readers under 30 read an e-book in
Total (All aduits 18+) 76% 69% 28% 4% the past year
ale 4 : y
z lrrem e ZZ" ?:e gg_ 15 Among those in each age group who read at least one book in the past
— year, the % who read an e-book during that time
Race/ethnicity
a e 9 i id i Dec 2011 mNov2012 MJan2014
¢ Hispanic 67 56 16 14
Age group
a 18-29 79 73 37« 15
L 3049 75 66 324 i6
¢ 50-64 77 71 270 i6
d 65+ 70 66 12 10
Education level
a High school grad or less 64 57 14 10 18-29 30-49 50-64 65+
L Some coliege 83 78° 32 15
¢ College graduate 88 78 A5s0 21« Source: Pew Research Center surveys, Dec 2011-January 2014 Interviews were
Household income conducted on landlines and cell phones, in English and Spanish.
a< $30'ooo 68 63 14 12 PEW RESEARCH CENTER
L $30,000-$49,999 75 70 28¢ 16
¢ $50,000-$74,999 85¢ 78¢ 42= 19
d $75,000+ 83¢ 74¢ 46 14
Community type
a Urban 77 71 29¢ 15

b Suburban 75 67 31¢ 14 ;
¢ Rural 76 72 18 14 Jxepeno: [3]




Daily Gross Sales ($) Compared:

Dally Unit Sales Compared. Amazon Top-100 Best Selling Kindle e-Books

Amazon Top-100 Best Selling Kindle e-Books

V&)
Vs v3
BookScan Top-100 Best Selling Print Books BookScan Top-100 Best Selling Print Books
(All Brick & Mortar Stores + Online Stores Combined) (All Brick & Mortar Stores + Online Stores Combined)
250,000 $2,500,000
200,000 T— $2,000,000 —
sl $1,500,000 -
DAILY UNIT SALES DAILY GROSS SALES
. 61% [
S $1,000,000 70%
39%
50,000 _— S
$500,000 30% B —
Top-100 Amazon Top-100 BookScan | $0 T
Bestselling e-Books Bestselling Print Books Top-100 Amazon Top-100 BookScan

Bestselling e-Books Bestselling Print Books

J>xeperio: [4]




TRADITIONALLY PUBLISHED
GROSS SALES (S)
30% E-BOOK, 70% PRINT

DAILY BOOKSTORE/RETAILER
REVENUE

& DAILY PUBLISHER REVENUE

& AUTHOR ROYALTIES

KHM>XKOBI Mara3uHu, sik IpaBUJIo,
OTPUMYIOTB 40% - 50% 4aCTKU
IpuOYTKY BiJ pO37piOHOI IIiHN
JIIPYKOBAHOI KHUTH.

ABTOp oTpumye Big 8% - 15% Bij
PO3ApiOHOrO IIPOJAXKY, B 3aJIEIKHOCTI
Bl popmaTy KHUTH 1 JOTOBODY.

»

Ixxepeno: [4]




Jlox10 810 npodaiicia eaeKmMpOHHUX KHUNMCOK 3 2009 NO 20167,
3a pe2ioHamu (maH doaapie CIIIA)

Global e-book revenue from 2009 to 2016*, by region (in million U.S. dollars)
17,500

15,000
12,500
10,000

7.500
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5,000

2,500

2009 2010 2011 2012 2013 2014 2015 2016

Bl rMorth America [l Western Europe Central & Eastern Europe Il Middle East & Africa B Asia Pacific Latin America

Source :: Additional Information

Pw(C worldwide
© Statista 2015
| P |
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Yxpaina. Ynodooanua ghopmamia

BizicoTok yKpalHIIiB, Kl YUTAIOTh APYKOBaHI KHUTH
HEe3HAYHO BIIaB 3 65% B 2011 polil, 70 62% B 2014.

[Ipu poMy, OGLJIBII Hi3K y /IBA pa3u 3pocjia YacTKa JIIoJel,
AKI YUTAIOTh €JIEKTPOHHI KHUTU — 3 6% B 2011p. 10 14% B~
2014 pOIIi. -

*

Yunogo6auusa ¢popmariB

Ynoaob6auHsa ¢popmariB
YUTaHHA KHHUT, 2011p.

YUTAHHA KHUT, 2014P

B [TanepoBe BUJAHHA
¥ [manepoBe BUJAHHSA

ayZioKHMTa ayAiOKHUTa

6%
2%

H eJIEKTPOHHA KHUTA
4depes IHTEpHET

mH/A

N eJIeKTPOHHA KHUTA
depe3 IaTEpHET

BH/I

Jl>xeperio: [12]



U.S. eBook Sales to Surpass Printed Book Sales in 2017
Consumer book sales in the United States from 2008 to 2017 (in billion U.S. dollars)

. _ Among e-book readers, tablets and e-readers
T B Eriot and dudichcoks B ebccis B e are the most popular platforms; fewer now
read e-books on their desktops or laptops
Among e-book readers who own each device, the “s who read e-
books on that device. For instance, among tablet owners who

read an e-book in the year prior to January 2014, 78% read e-
books on their tablet,

2011 m=m2014
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93

81 E

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017

0 — 45

Statista E @ ® @ Source: PwC

The Statistics Portal StatistaCharts
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Digital mapkxemunz — 11e BUKOpUCTaHHS BCIX MOKIUBUX
dopM 1A POBUX KaHAJIIB AJI1A IIPOCyBaHHS OpEHY, IIPOAYKIIiL.

/1o uugposux kaHaa18 KOMYHIKaull
HAAexcamw:

* Tesre0aueHHs

* pazio

* IHTEpPHET CTOPIHKU MARKETING
* CTOPIHKH y COIIIAJIbHUX MepeKax
(SMM) - FB, Youtube, LinkedIn...,

* SMS, e-mail

* event /3axoau: BebiHapu, KOHQepe

Click
M ng

&2
Pay Per Cli
lacketil




Mampuusn
euoopy
tHempymeHmia
019 NPOCcYe8aHHA
e1eKMpPOHHUX

KHUWICOK

+ HaWKpalle 0 3aCTOCYyBaHHS,

- He IiX0IUTh;

*MiIXOAUTD 0 3aCTOCYBaHHSA Y TIOEHAHHI

=g A OEH ST T~

META
3HaHHA CrBopenHs | 3abesneue | PopmyBaHH:A
aBTopa / 0a3u HHsI POCTY | JIOSIBHOCTI JI0
KHUTHU | 3aIfiKaBjIeHOl | IPOJa)KiB | JYMOK aBTOpa
ayiuTopii

CauT-BI3UTKA

*

bior

+

Cren.3axoau
(yuactpb Ta / abo
CIIOHCOPCTBO)

+

Bigeo youtube

SMM
(fb, vk, In...)

e-mail, sms

BipycHa pekama

Mo06iJ1bHI
3aCTOCYBaHHS

Event (Bebinapu)




InmepHem-cmopiHKUu 0e3K0WMmMoBHUX OHAAUH-KYPCia

ITommupeHi B YkpaiHi:

1. Coursera

2. EAX

3. Prometheus

4. Udacity

5. Canvas

6. Future Learn

7. Open2Study

8. Class Central — arperarop

JTomatkoBo: http://ocw.mit.edu/index.htm
http://ain.ua/2014/03/13/515759

MITOPENCOURSEWARE

MASSACHUSETTS INSTITUTE OF TECHNOLOGY

A Courses v About v Donate v

Unlocking Kno

Empowering VIS

Free lecture notes, examSEame
No registration required.

Ly/ful i w {

To provide such cutting-edge
S u P po l't 0 CW information freely is truly a herculean

generosity. It deserves supporting.*

Subscribe to the

0CW Newsletter Enter Email

Featured Sites v

=

Sigit
Educator - College/University

subscribe

Help | Co

Q



https://www.coursera.org/
https://www.coursera.org/
https://www.edx.org/
https://www.edx.org/
http://prometheus.org.ua/
https://www.udacity.com/
https://www.udacity.com/
https://www.canvas.net/
https://www.futurelearn.com/
https://www.futurelearn.com/
https://www.open2study.com/
https://www.class-central.com/
http://ain.ua/2014/03/13/515759
http://ain.ua/2014/03/13/515759
http://ain.ua/2014/03/13/515759
http://ain.ua/2014/03/13/515759
http://ocw.mit.edu/index.htm
http://ain.ua/2014/03/13/515759

IHHowmosa wkxoaa - npoexm 3a niOMmpumMKuU 0C8IMHBLOL
opzaHizauil «Kyavmypnuit IIpoexm»

IIpoexm “Ilowmosa wxoaa” 301tiICHI08AAA KOMYHIKAUTIO Uepe3
eneKmpoHHY nowmy aboHeHmM18, WO nonepeoHbO
3apeecmpys8aaucsi.

BUSINESS

INTELLIGENCE |

3a ganumu Adestra Ltd, 68% miaiTKiB BBa2KarOTh KpaIlluMU
MapKeTHHTOBUMM KaHaJIaMU JIJIsl JI3HAHHSA IIPO HOBY IIPOAYKIIIO — &
IIOBIIOMJIEHHS IO €JIEKTPOHHIM IIOIIITI.

[Tpuban3HOo 7% MiUIITKIB KaKyTh, III0 BBA’KAIOTh 3a KpaIlle OpeH/ Iy,

SIK1 BiITPaBJIAIOTH push-moBioMiIeHH , 1 111e 7% - 10 XOTLIN O OTPUMYBAaTH TEKCTOBI
IIOBIZIOMJIEHHS. 14% IOBIIOMJISIIOTD, 110 XOTUIN O OTPUMYBATH SIK TEKCTOBI
IIOBIJOMJIEHHS, TaK 1 MMOBIIOMJIEHHS €JIEKTPOHHOIO MOIITOIO.

Jl>xepeno: [5]


http://culturalproject.org/

Cepesicu dan e-mail ma sms po3cuaox :

: : UniSender, Smart Responder etc.

UniSender - 6e3KOIITOBHO, IKIIIO KIBKICTh NEPEAIIATHUKIB HE IIEPEBHUIIYE 100, a
KUTBKICTh BiAIIpaBJIEHUX JIUCTIB - 1500 B Micsb. fAKIIO MepeAnaTHUKIB Bif 100 10 500,
a KUIBKICTD BiZIIpaBJIEHUX JIUCTIB - He OLIbIIE 7500 Ha MICAIlb, MOKJIHUBOCTSIMH CEPBICY
MOXKHA KOPHUCTYBaTHCA OE3KOIIITOBHO, aJI€ B KOKEH JIUCT JOBEeAEThCA BKIIOUNTHU
JIOTOTHII cepPBicy Ta MOBIJIOMJIEHHSA IIPO HOT0 BUKOPUCTAHHSI.

SmartResponder - KiJIbKICTb IIEPEAIIATHUKIB B O€3KOIIITOBHOMY IAaKETI 0OMeKeHa
1000, a YHCJIO JIMCTIB, 1[0 BiIIPaBJIAIOTHCA — 50 000 Ha MicAIlb. € CyTTEBI OOMeKeHHS
3a00pOHEHO BUKOPHUCTAHHS BKJIAZIeHD 1 IMIIOPT iICHYIOYOTO CITHCKY e-mail- KOHTaKTiB.

Constant Contact - MOKHa CTBOPUTH ITPOOHUN aKKAYHT CTPOKOM Ha 60 JIHIB 3
obmexxeHHAM 6a3u B 100 KOHTAKTIB. [liciisa 3akiHUeHHs ITPOOHOTO0 IIepioay MOKHA
IIPOIOBKUTU pOOOTY 3 IOTOUHOI 623010 KOHTAKTIB Ha MJIATHOMY aKayHTI.


http://madmimi.com/
http://mailchimp.com/
http://streamcontact.ru/
http://streamcontact.ru/
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Source: Statista®

2012 pik. KopucTyBauiB colliaJIbHUX MepeK HaTiuyBaiocs 1,4 Mapd 1rodell 8 c8imi;
2016 pik. 3a OIliIHKaAMH eKCIIEPTIB, KUIbKICTh KOPUCTYBaUiB JIOCATHE 2,13 MAPO.

Jxxepeno: [6]




Fi = (Nws + Nwt) X 0,4

Nws — cepeiHs KUIbKICTh CJIIB Y pedeHH],
Nwt — cepe/iHsA KiJIbKICTD CJIIB, B IKUX OLIbIIE 3-X CKJIAIIB

Ies moKa3HUKa — MOKa3aTH, SIKY KIJIbKICTh POKIB OCBITU ITOTPIOHO MaTH JIIOJINHI JIJI
TOT0, 11100 3p0O3yMITHU TeKCT. UM 3HAUE€HHS MEHIIE, TUM TEKCT IIPOCTIIINHI 0
CIIDUMHATTA.

!!! Facebook ne sumpumye doszi mexcmu — 00 500 CUMBOAN18

* Posamiwyeamu He Oiablie 5-mu nocmis Ha 0eHb — THaKe CIOPIHKY MOXCYMb
geaxcamu cnamom. * Buznauumucs 3 uacom nybaikauiil: 049 0C8IMHIX CMOPIHOK —
dpyaa noosuHa oHs, Hid. * Pobumu penocmu OpYyx#cHIX CIMOPIHOK, AHOHCY8amu
3axodu, poobumu eaacHy iHpozspagixy !!!
http://www.slideshare.net/AlexandraGorbenko/ss-58728043



http://www.slideshare.net/AlexandraGorbenko/ss-58728043
http://www.slideshare.net/AlexandraGorbenko/ss-58728043
http://www.slideshare.net/AlexandraGorbenko/ss-58728043

lMpuksad rpuduyHOT KasyicmuKku ma 11 adanmayii do FB

CxaadoHuilt mexcm:

3asBa TimoTi ['eiTHepa, KOJIMIITHBOTO
cekperaps ka3HauercrBa CIIIA:
«...cme8opumu eOuHUll Op2aH, Wo
gionosidamume 3a cuCmMemHy
cmabiabHICMb 6LALUWUX YCINAHOS8 1
KPUMUYHO 8AXCAUBUX NAAMIHNCHUX 1
PO3PAXYyHKOBUX cucmem 1 ix O1L1bHOCL»

[{utaTa oTpuMaia 24 6aau 3a Iamexcom
dora. BignoBigHO, HEOOXITHO 24 POKH
HaBYaHHA, aOK 3PO3YMITH IIPO IO
UIEeThCA.

Hxepeno: [13]

Adanmauina mexcmy:

«Hadamu eapanmito mozo, wo 6aHku
3aauwamsca cmabirbHumu 1 6ydymo
catdysamu 6Ykei 3aKoHy »

[{utaTa oTpuMye 8,5 0a.ie 3a iHAeKCOM
dora.
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YouTube & Facebook

Facebook 3a mapamerpom “oxoIieHHs ayauTopii Bifeo” obitimoB YouTube :
65% Bizeo daiitiB 6yu omybsikoBaHi OpeHiamMu 6e3rnocepeZiHbo y Facebook,

sutre 24% manu nocuiaanas (link) zHa Bizeo y YouTube
https://www.facebook.com/Center-of-Supply-Logistics-Management-191676520905276 /videos

X

Facebook YouTube

native

2 quintly

Share of Video
Post Types on
Facebook

[t
" '.,.s:’-
-

Vimeo 1%


https://www.facebook.com/Center-of-Supply-Logistics-Management-191676520905276/videos
https://www.facebook.com/Center-of-Supply-Logistics-Management-191676520905276/videos
https://www.facebook.com/Center-of-Supply-Logistics-Management-191676520905276/videos
https://www.facebook.com/Center-of-Supply-Logistics-Management-191676520905276/videos
https://www.facebook.com/Center-of-Supply-Logistics-Management-191676520905276/videos
https://www.facebook.com/Center-of-Supply-Logistics-Management-191676520905276/videos
https://www.facebook.com/Center-of-Supply-Logistics-Management-191676520905276/videos
https://www.facebook.com/Center-of-Supply-Logistics-Management-191676520905276/videos
https://www.facebook.com/Center-of-Supply-Logistics-Management-191676520905276/videos
https://www.facebook.com/Center-of-Supply-Logistics-Management-191676520905276/videos
https://www.facebook.com/Center-of-Supply-Logistics-Management-191676520905276/videos

ITaowadxku 045 nposedeHHs 8e0THAP1B

BesxonirtoBHi:

webinar2.ru, kastim.ru, wizig.com, dlmdlm com, onwebinar.ru,
firmbook.ru, seemedia.ru

AHTJIOMOBHI: Wiz1(.COITl,
gotomeeting.com, dimdim.com

4 au.n-nnl-
yunnmDnng



http://webinar2.ru/
http://www.kastim.ru/
http://wiziq.com/
http://dimdim.com/
http://www.onwebinar.ru/
http://firmbook.ru/
http://seemedia.ru/
http://wiziq.com/
http://www.gotomeeting.com/
http://dimdim.com/

Center of Supply & Logistics Management

[IpoekT 3aliMa€eThCs MIUTAHHAM
PO3BUTKY OCBITHIX 3aXO/IiB B
HaMpPsMKaX JIOTICTUKUA — IPOIAXKIB —
MapKeTHHTY, 1 Mae€:

* BJIaCHI HaBUaJIbHI IIPOrpaMH,

* mporpamu ciBmpaiii 3 6i3HecoM —
CTa)KyBaHHS, BIIKPUTI JIEKII1;

* MOCJTITHUIIBKI 3aX0/IN — BJIACHI PO3POOKH Ta y4acTh y IIPOBEIEHHI JIOCTIPKEHD;
* OIJISIT HOBUH TaIy3l 3 03HAUEHUX HaIIPAMKIB, B3aemMois 31 3MI, aHoHCyBaHHS MO,
* IpoBeJieHHs 013HECOBUX Ta OCBITHIX 3aXO0/IiB;

* OTJIsA/ JIiTepaTypy 3 O3HAaUE€HUN HAIIPAMIB, KypCiB, TPEHIHTIB TOIIO
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’r HaBuaHHA

&
IlepenmiaroroBka

IIpoMoyuIH, mMiATPUMEKA

B 3MI, coi mepe:xax

Hanpsamxu disavHocmi
Center of Supply & Logistics Management
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https://www.facebook.com/Center-of-Supply-Logistics-Management-191676520905276/
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https://www.surveymonkey.com/blog/2013/03/25/print-books-vs-e-books-whats-the-
future-of-reading/
https://www.statista.com/chart/1159/ebook-sales-to-surpass-printed-book-sales-in-2017/
http://www.pewinternet.org/2014/01/16/a-snapshot-of-reading-in-america-in-2013/
http://authorearnings.com/report/print-vs-digital-report/
http://retail-community.com.ua/news/tehnologii/3790-tineydjeryi-predpochitayut-chtobyi-
brendyi-obschalis-s-nimi-po-elektronnoy-pochte--rezultatyi-issledovaniya
http://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-
Uusers

http://adindex.ru/files2 /publications/2016/02/132172 Social Media Impact Digital.pdf
http://scholarworks.sjsu.edu/cgi/viewcontent.cgi?article=1186&context=slissr;j
http://www.scholastic.com/readingreport/what-kids-want.htm
http://www.digitalbookworld.com/
https://www.facebook.com/Center-of-Supply-Logistics-Management-191676520905276/
https://tns-ua.com/news/ukraintsyi-stali-menshe-chitat-issledovanie-tns

«3asxau Baml kiaieHT» M. [likcoH, H. Toman, P. [eici
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