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Summary. Analysis of surveys conducted in Ukraine in 2005-2007 shows that after the period of smoking
prevalence increase in 2000-2005, adult smoking prevalence started to decline, especially among women. The
probable causes of prevalence decline are (1) the awareness campaign regarding smoke-free policies in public and
work places started in 2005-2006, (2) new health warnings on tobacco packs introduced in late 2006, (3) help in
quitting smoking practiced in some territories of Ukraine. Key words: tobacco smoking, surveys, tobacco control.
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, 
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, . -
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,  
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-
, ,  — ,

 1. , 

(%)
%  (95% 

)  (95% 
)

1810(30,1%)
4208 (69,9%)

2005 2018(33,5%) 32,9% 1,000 ( . ) 1,000 ( . )
2006 2004 (33,3%) 30,7% 0,907(0,794-1,036) 0,911(0,693-1,198)
2007 1996(33,2%) 26,6% 0,741 (0,647- 0,849) 0,711(0,584-0,866)

2359 (39,2%) 55,4% 7,764(6,857-8,791) 8,429(7,370- 9,640)
3659 (60,8%) 13,8% 1,000 ( . ) 1,000 ( . )
4088 (67,9%) 30,9% 1,126(1,000-1,269) 0,940(0,804-1,098)

1930(32,1%) 28,4% 1,000 ( . ) 1,000 ( . )
18-29 1132(18,8%) 44,7% 1,000 ( . ) 1,000 ( . )
30-39 869(14,4%) 40,2% 0,830 (0,694- 0,993) 0,810(0,654-1,003)
40-49 1054(17,5%) 35,7% 0,686(0,578-0,815) 0,655(0,533- 0,806)
50-59 1187(19,7%) 25,4% 0,422 (0,354- 0,503) 0,386(0,313-0,475)
60-69 981 (16,3%) 18,1% 0,274 (0,224-0,335) 0,221(0,174-0,282)

 ( )

70 . > 795 (13,2%) 12,5% 0,176(0,138-0,224) 0,151(0,112-0,203)
1322(22,0%) 30,3% 1,000 ( . ) 1,000 ( . )
1798(29,9%) 26,4% 0,828 (0,707- 0,969) 0,731(0,601-0,888)
1571 (26,1%) 31,3% 1,048(0,894-1,228) 0,716(0,554-0,926)
1327(22,1%) 33,5% 1,159(0,984-1,365) 0,819(0,625-1,074)
2371 (39,4%) 25,5% 0,653 (0,579- 0,737) 0,486(0,387-0,611)
847(14,1%) 28,6% 0,764 (0,646- 0,904) 0,716(0,578-0,888)

, 

2771 (46,0%) 34,4% 1,000 ( . ) 1,000 ( . )
 10 988(16,4%) 20,7% 0,627(0,517-0,761) 1,610(1,253-2,070)

1939(32,2%) 33,5% 1,208(1,039-1,405) 1,425(1,191-1,704)
1729(28,7%) 32,1% 1,132(0,970-1,323) 1,463(1,219-1,756)

1331 (22,1%) 29,5% 1,000 ( . ) 1,000 ( . )
/

;
1829(30,4%) 31,0% 1,000 ( . ) 1,000 ( . )

 / 452 (7,5%) 40,9% 1,542(1,247-1,906) 0,937(0,721-1,217)

 /
;

/

730(12,1%) 17,4% 0,469 (0,378- 0,582) 1,186(0,920-1,528).

3007(50,0%) 31,0% 0,998(0,880-1,132) 1,027(0,809-1,302).
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. ,  2005-

2007 
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. 
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, -
, 

, ,
.

 2.  — 

95% -

3

95% 

2005 1,000 ( . ) 1,000 ( . )
2006 1,045 0,729 1,497 0,766 0,496 1,185
2007 0,823 0,636 1,066 0,583 0,428 0,794

0,769 0,627 0,944 1,344 1,036 1,744
1,000 ( . ) 1,000 ( . )

18-29 1,000 ( . ) 1,000 ( . )
30-39 0,917 0,681 1,236 0,748 0,557 1,004
40-49 0,831 0,622 1,109 0,537 0,400 0,721
50-59 0,546 0,411 0,726 0,244 0,176 0,338
60-69 0,301 0,220 0,411 0,151 0,100 0,228
70+ 0,191 0,131 0,278 0,111 0,067 0,183

1,000 ( . ) 1,000 ( . )
0,799 0,624 1,025 0,547 0,389 0,769
0,752 0,539 1,049 0,579 0,382 0,878
0,972 0,680 1,390 0,570 0,370 0,878
0,616 0,457 0,829 0,334 0,231 0,483

     
0,861 0,647 1,145 0,580 0,411 0,817

, 

1,000 ( . ) 1,000 ( . )
 10 2,147 1,554 2,966 1,120 0,745 1,682

2,069 1,639 2,610 0,855 0,652 1,121
1,936 1,523 2,462 1,040 0,798 1,355

1,000 ( . ) 1,000 ( . )
       /

; 
1,000 ( . ) 1,000 ( . )

 / 0,953 0,678 1,341 1,096 0,728 1,649

      /
;

 / 

1,306 0,876 1,945 1,400 0,974 2,011

1,025 0,752 1,397 1,161 0,784 1,720
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 (OR 0,795 95%  0,615-1,027
=0,079)  2006  2007

.   4  -
, -

, 
. , -

, , 
. , 

-
, -

, -
.

. -
. -

,  2005 
. -

 3. , 
, 

- 2005 2006 2007  2007/2005 

95% 

2474 19,1% 14,8% 14,0% 0,749 0,530 1,058
1151 14,1% 9,9% 3,3% 0,206 0,090 0,469

18-29 607 28,6% 28,1% 25,0% 0,779 0,444 1,368
30-39 490 24,3% 22,0% 19,0% 1,052 0,545 2,030
40-49 618 22,0% 14,1% 13,5% 0,442 0,225 0,869
50-59 736 12,0% 8,7% 5,4% 0,340 0,126 0,914
60-69 628 11,0% 3,6% 3,0% 0,253 0,072 0,890
70+ 546 6,7% 6,4% 1,0% 0,117 0,015 0,940

747 15,4% 12,7% 8,2% 0,591 0,287 1,214
1103 16,1% 7,2% 7,8% 0,365 0,186 0,714
963 25,2% 10,9% 14,1% 0,544 0,320 0,927
812 12,3% 25,3% 12,7% 0,909 0,464 1,781
1428 12,2% 8,0% 6,0% 0,493 0,268 0,907
510 16,9% 6,4% 8,4% 0,424 0,173 1,039

, 

1687 21,5% 19,9% 15,3% 0,647 0,434 0,963
 10 668 9,7% 6,2% 6,3% 0,700 0,294 1,662

1121 17,0% 12,1% 9,9% 0,423 0,227 0,788
1068 18,8% 14,5% 12,4% 0,503 0,282 0,896

768 23,3% 19,5% 13,2% 0,736 0,420 1,288
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 4. , 
, 

-

(2006  2007
)

2005 2006 2007  2007/2006 

95% 

1045 55,0% 57,0% 51,0% 0,816 0,595 1,118
497 58,5% 59,5% 54,3% 0,776 0,491 1,226

18-29 328 64,4% 69,1% 62,2% 0,785 0,426 1,446
30-39 251 67,8% 63,8% 61,8% 1,174 0,601 2,294
40-49 284 63,2% 67,1% 60,1% 0,629 0,341 1,160
50-59 301 57,1% 49,3% 52,3% 0,976 0,557 1,709
60-69 218 33,6% 57,7% 31,5% 0,272 0,129 0,571
70+ 160 39,0% 25,3% 29,5% 1,408 0,581 3,410

375 58,0% 57,4% 48,4% 0,646 0,366 1,139
456 48,5% 53,6% 55,7% 1,257 0,768 2,058
380 55,8% 57,2% 52,3% 0,783 0,456 1,344
331 64,7% 64,5% 51,2% 0,490 0,284 0,843
635 54,7% 52,7% 46,7% 0,716 0,474 1,082
205 58,5% 53,6% 57,3% 1,356 0,656 2,801

,    

702 56,8% 63,2% 55,5% 0,722 0,490 1,063
 10 208 54,6% 48,0% 43,5% 0,752 0,358 1,581

567 61,4% 65,2% 59,6% 0,754 0,490 1,159
415 58,3% 60,8% 59,5% 1,141 0,681 1,914

352 48,8% 46,8% 36,9% 0,634 0J60 1,117
804 56,9% 49,0% 0,730 0,529 1,007

 5. , 

 12 
 (%)

14-17 18-29 30-59 60 14-17 18-29 30-54 55 

2005 25,3 10,5 54,8 59,4 34,4 1,8 11,4 7,9 1,6
2006 25,4 10,6 51,5 61,7 34,6 1,9 11,4 8,9 1,4
2007 24,9 8,6 51,2 58,9 33,7 1,6 11,3 8,8 1,4

-
 2006 . 

-
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-
, 

. 
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.
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1.  2005-2007 
-

, .
2. -

,  2005-2006 -
, , 

 2006 , 
, -

.

1. , 2008 .
 MP0WER. -

. , 2008.
2. Peto R, Lopez A, Boreham J, Thun M. Mortality from smok-

ing in developed countries 1950-2000. 2nd ed.; 2006.
(http://www.ctsu.ox.ac.uk/~tobacco/).

3. Andreeva , Krasovsky KS. Changes in smoking prevalence
in Ukraine in 2001-5. Tobacco Control. 2007 Jun;16(3):202-
6.

4. . 
. -

, , 2007.
5. -

 (
 2006

): . - .: , 2007. -16 
6. ., .

. - -
. 2008,  4, .66-70.

7.  2899-IV " -

' // 
, 2005,  52, .565.

8. ., .
-

. - . , 3-4.2007.
-  191-197.

9. . -
. - -

, 1 (29), 2008- .94-95.
10.  145-VI "

". // 
, 2008, N 18, . 197.

11. -
. . -

, 1998.
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