





® Marketing I|brqr|es reases user satisfo Ih,"q'néyql’ry, and improves public

image. (Soroya & Ameen, 201 3)

&
®* Marketing libraries also increases use of available resources. (Soroya &

/j Ameen, 201 3)




library:

* Ora br nswer to this question,

information professionc Is n ditional marketing strategies, new marketing
strategies, for digital marketing, or a combination of both. (Henderson, 2005)




* A good marketing strateg) the situat on and also addresses future goals. These will
be different based on the type of library (Ashcroft, 2010).
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The fluidity of the products,

How to attract future patrons

How do the current users view the library.
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® Online programs
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® Manuscripts

® Tutorials
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* Durability

® The best and latest products
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o Newspapr}"i‘ dio, T -
® Profile customers to gcun information ¢  they like, what they’re interested in, and how they
spend their time (Ashcroft, 2010; Henderson, 2005).

) ® Try surveys
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®* Webinars performed by’rhes’rff —
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http://partners.overdrive.com/marketing-outreach/libraries/Facebook

® https://www.youtube.com/ watchav=sv7Tn DezFgM



http://www.pinterest.com/sanjoselibrary/
http://blog.dlg.galileo.usg.edu/
https://twitter.com/librarycongress
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