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USING INTERNET MARKETING IN BUSINESS

In today's business environment, Internet marketing has become an
integral part of a successful strategy for promoting goods and services, and
companies that do not use this tool can be left behind.

Internet technologies have proven to be extremely effective in the
development and implementation of marketing strategies of companies.
They have given consumers access to a wide range of information about
products and services, opening up new opportunities to meet their needs
through convenient online interactions with a variety of businesses. This
transformation has not only simplified the buying process for customers,
but also encouraged businesses to innovate in their marketing approaches,
providing them with the tools to more accurately target and personalize
their offerings [1].

Internet technologies have proven to be extremely effective in the
development and implementation of marketing strategies of companies [2].
They have given consumers access to a wide range of information about
products and services, opening up new opportunities to meet their needs
through convenient online interactions with a variety of businesses. This
transformation has not only simplified the buying process for customers,
but also encouraged businesses to innovate in their marketing approaches,
providing them with the tools to more accurately target and personalize
their offerings.

Internet marketing is a set of strategies and methods used to promote
goods and services on the Internet. This type of marketing has become
extremely important in today's business environment, as the Internet has
become one of the most powerful tools for attracting customers and
buyers. Let's consider the main advantages of using Internet marketing in
Table 1.

Internet marketing encompasses a variety of strategies and tools,
including content marketing, search engine optimization (SEO), e-
commerce, social media marketing, email newsletters, content advertising,
and many others.
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Table 1
Advantages of using internet marketing in business

Advantage Essence

Global access | The Internet allows you to reach a national and international
audience. There is an opportunity to promote your business not
only in the region, but also throughout the world.

Ability to Internet marketing provides an opportunity to precisely define
precisely target | your target audience and direct advertising campaigns and
content only to them.

Measurability of | It is possible to analyze the performance of your marketing

results campaigns using various web analytics tools, which allows you
to understand which tools are working and where you need to
make changes.

Interaction with | Social media and other interactive channels allow you to
the audience interact with your customers, receive feedback and respond to
their wishes and questions.

Cost reduction | In some cases, Internet marketing can be more effective and
more economical than traditional marketing methods such as
newspaper or television advertising.

Source: compiled by the author based on [1,2]

Choosing specific internet marketing methods should be based on
your target audience, available budget, and other factors affecting your
business. You need to constantly monitor and refine your strategies to
achieve the best results in the digital environment.

The choice of Internet marketing tools depends on many factors,
including your goals, target audience, budget, type of business and specific
tasks. Understanding who your customers are and what their needs are will
help you choose the right channels and tools to get their attention.

When choosing Internet marketing tools, it is critical to strike a
balance between the interactivity of the tools, the resources required to use
them, and their effectiveness in accordance with your specific marketing
requirements. Optimizing this balance will help ensure that the chosen
strategies not only effectively reach the target audience, but also meet the
budget constraints and resource capabilities of your company. It is also
Important to consider the ability of these tools to adapt to changes in
market conditions and marketing trends, ensuring flexibility and long-term
effectiveness of your marketing strategy.
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COMIAJIBHI MEPE’KI SIK CIIOCIb IPOCYBAHHSA BPEHAY

CyuacHiil JTIOIWHI Ba)XXKO YSABUTH CBOE XHUTTA 0€3 COIMalbHUX
MEpEeX, SKI JONMOMararTh CHIJIKYBaTUCS, OOMIHIOBATHCS JOCBIJIOM 3
iHmMMU. ToX Taka «3BUYKa» BIJIKPHUBAE€ HOBI MOXKJIMBOCTI JJISI OXOYHX
PO3IIOBCIOAUTH CBOI IOCIYTH Ta TOBAP.

ComianpbHa Mepeka SK IHTEpHET-CepBiC — Iie Iatdgopma, 1110
JOTIOMArae JIFOJSIM B3a€EMOJISITA Ta TPYIMYBATUCS 3a PI3HUMU KaTErOpisiMU
(iHTEpecH, MOTJAAM Ha KUTTA, NoTpedu u moxioHe). IlosiBa Takux
matgopM BaroMo BIUIMHYJa Ha 30ip, MOMMpPEHHSA Ta OOpPOOKYy
1H(dopMarii.

BoHnu € i€anbHUM NPOCTOPOM JIJIs1 BCIX BU/IIB MPOCYBAHHS OpeHy 3
TaKUX MMPUYNH:

1. TexHosorii comiaJibHUX MEPEeX JO3BOJISIIOTH MHUTTEBO JITUTHCS
iH(opmaIlliero 31 CBITOM, a TOMY MNpPOCYBaHHS OpEHIly HE OOMEKYETHCS
OJTHIECIO JIOKAIIIEO.

2.Indopmallis Ta KOHTEHT y COLIAJIBHUX MepeXaxX CTBOPIOIOTHCA
KOpUCTYBauaMu, a TOMY JIETIIE CIIJKYBaTH 3a OaXKaHHSIMHU 1 JYMKaMH
CITOKMBAYIB.

3. CormianpHi Mepexi 00'eTHYIOTh JIIOJICH B TPYIH 3a IHTEpPEcaMu abo
norpebamMu, 10 HeaOWsK JoroMara€ CTBOPHUTH MIiAXOASILY CTpPATerito
IPOCYBAaHHS TOBApPY ISl BEJIMKOI Ay IUTOPIi.



