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Abstract:

The development of technology makes a
significant change in library
management as subjects in a scientific
environment. The Internet changed
classical methods and concepts of
operations, and is used as a
communication and distribution
channel. Therefore, it is possible to
speak about the emergence of a new
concept in business - e - marketing in
libraries. E - marketing of libraries is
defined as a planned approach to
identifying , attracting, servicing and
acquisition of long-term support of
specific user groups via the Internet, in a
way that supports the achievement of
the objectives of the library, or the
organization in which the library
operates. Computerized operations and

network availability makes a library as a

IHTEPHET MAPKETUHI'OBA
KOMYHIKALIA Y BIBJIIOTEKAX:
HA ITPUKJIAAI 3BACTOCYBAHHA
JOIATKY METEJI BIH

Bepicaas Anapiain, Kanauaar nayk
YHiBepcuTeT NPUKIATHUX HAYK
ITo:xxerun, Xopsaris

Print from library — 3naiitu i
BUIIPABUTH MO TEKCTY — IIe THITY

0JI0KYBaHHSI YUTAILKOTO

AHHOTAILISA

Po3BUTOK TEXHOJIOT1H 3HAYHOIO MiPOIO
BILJTUBA€E Ha 010J110TEYHNI MEHEIPKMEHT B
KOHTEKCT1 HAYKOBOT'O CEpPEIOBUIIIA.
[aTEepHET cTaB KaHAJIOM KOMYHIKAIIIi Ta
PO3MOBCIOIKEHHS 1HPOpMaIlili, THM CaMUM
3MIHUBIIIH KJIACUYHI PUHIIUITN
3aiiicHeHHs 6arathox omepartliid. Tomy
MO>KEMO TOBOPUTH TIPO BUHUKHEHHS
HOBOT'O KOHIIENTY y O13HEecCI —
eJIEKTPOHHOTO MapKETHHTY B 010/110TEKaX.
EnextponHuii MapkeTHUHT B 010110TEKax
BU3HAYAIOThH K [JTAHOBAHUM HIAX1] JI0
BU3HAYCHHS, 3ATy4CHHS, 00CITyrOByBaHHS
JIOBFOCTPOKOBOT MIATPUMKH crieniu(iaHoT
rpyIny KOPUCTyBadiB uepe3 [HTepHer,
HUIIXOM SIKHH CIIpUsi€ JOCATHEHHIO ITiIel
010J110TeKW Yu opraHizarliii, y ki
¢dyHKIIOHYE 0101110TEK
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information center that allows students
and teachers quick and easy access to
literature and information necessary for
learning and scientific research. One of
the most used tools in the marketing of
libraries in Croatia is Metel Win
application. Users of METEL win
program have a number of additional
options: it is free, automatic
bibliography, software transfer of music
content from CDs to its own system
with controlled access, complete
processing of the digitized covers,
contents and indexes, forming their own
groups, clipping archive, many types of
digital collections, regional collection
and direct connection to Internet
resources. For this purpose creators of
program has developed a special user
interface which allows easy processing,
digitizing and communicating with an
Internet database. The paper will present
primary qualitative and quantitative
research of the functions of Internet
application Metel Win at sample of
users in Pozega —Slavonia County in
Eastern Croatia.
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IPUCYTHICTH Y MEpPEeXi IHTEpHET pOOUTH
01010TeKy 1H(OpMaLIHHUM LEHTPOM, IO
JI03BOJISIE€ CTYACHTAM Ta BUKJIaadyam
OTpUMATH JIETKUH TOCTYI 10 HEOOX1THUX
1H(OpMaIIITHUX pecypciB Ta JTEpaTypu
JUTSI HAaBYaHHS Ta TOCHiKeHb. OqHuM 13
HaANOUTBII B)KUBAHUX 1HCTPYMEHTIB
010J110TE€UHOT0 MapKETHUHTY B XOPBAaTii €
3a ctocyHok Meten Bin. Kopucrysaui
nporpamu Meten Bin oTpuMytoTh Taki
MO>KJIUBOCTI: BIH OE3KOIITOBHUH,
aBTOMaTUYHY 010J10rpadito, MOKIUBICTH
NIEPEHECEHHSI My3UYHOTO KOHTEeHTY 13 C/]
710 BIACHOI CUCTEMH 3 KOHTPOJIHbOBAaHUM
JIOCTYTIOM, TOBHA 00po0OKa oruppoBaHUX
O0OKJIaIMHOK, KOHTEHTY Ta 1HJICKCIB,
(dbopMyBaHHS BIACHUX TPYII Ta apXiBiB, ,
Oarato TuIiB U(PPOBUX KOJIEKITIHA, TOCTY
710 JIOKAJIbHOT KOJIEKIIi1, @ TAKOX MPSIMUMA
noctyn ao [aTepHeT pecypcis. 3 1i€io
METOI0 PO3pOOHUKAMU MTpoTrpaMu OyIiio
CTBOPEHO MpOCTUl iHTepdeiic, 3aBIIKH
SIKOMY KOPHCTYBad MOKE JIETKO
00po061siTH, oI POBYBATU Ta

i’ €JHYBaTUCh 10 0a3u JaHUX yepe3

InTepHer.

1. BCTYII
bibmiorekapsM HEOOX1THO aKTUBHO

3aliMaTUCh MPOMOILIIEI0 Ta




1. INTRODUCTION

Librarians should be actively marketing
and promoting their library services.
This paper aims to define and research
Internet marketing for librarians.
Practical solutions are provided on how
to implement a marketing strategy, with
particular emphasis on the value of
using electronic information resources,
especially Internet applications for
students and professors. It also shows
the link between promoting library
services and raising the profile of the
library. (White & Abels, 1995),
(Adeyoyin, 2005).

The marketing of library services is an
essential agenda item for almost all
kinds of libraries all over the world.
This paper will thus prove immensely
useful, helping both working librarians
and future librarians to understand vital
issues relating to the marketing of
library and information services at the
local, national and international level.
(Dinesh, et al., 2006).
E-communication is the process of
strategic planning, execution and
analysis of communication aimed
toward attracting, maintaining and

multiplying the number of Internet

MapKETUHIOM O10TI0TEYHUX MOCTYT.
L{st mOomOBIab MOKJIUKAHA
03HaoMUTH 010J110TEeKaPIB 13
MOHATTSAM [HTEpHET — MapKETHHTY.
[TpakTu4Hi pillICHHS MOSCHIOIOTH SIK
3aCTOCOBYBATH TEXHOJIOTIT Ha
KOPHCTD CIPaBI 1 MiIKPECTIOIOTh
BOKJIMBICTh €JEKTPOHHUX PECYPCIB
Ta IHTEPHET — 32 CTOCYHKIB JIJIsI
CTYJICHTIB Ta BUKJIa/1auiB. Takox
IPOCIIKOBYETHCSI B3aEMO3B 130K
MIDXK TIPOMOITI€I0 010T10TeUHUX
MOCJIYT Ta 3pOCTaHHSAM MPECTIKY
01010 TEKN.

MapxkeTuHr 610J10Te€YHUX MOCITYT
CTOITh Ha MOPSAKY ICHHOMY B
ycboMmy cBiTi. Llst momoBias cTaHe B
Haro/i 6i1610TeKapsIM —
npodecioHanaM i CTyJeHTaM ,sK1
30UparoThCs CTaTH 010TI0TeKAPSIMHU.
Bona nmoknvkana J0IOMOTTH Kparie
3pO3yMITH CyTh MapKETUHTY
010710TeYHMX Ta 1HGOPMAIIITHUX
MOCJIYT Ha MICIICBOMY,
HaI[lIOHATHPHOMY Ta MIXKHAPOTHOMY
PIBHI.

E-kxomyHikalis — npoiiec
CTPATETIvYHOTO TUTAHYBaHHSI,
BUKOHAHHS Ta aHaJ3y KOMYHIKallii,
OCHOBHOIO METOIO SIKOTO €

3aJTy4CHHs, BCTAHOBJICHHA Ta




clients (students and professors). Using
innovative technologies, subjects in
libraries can improve effectiveness and
efficiency of traditional communication
mix. Techniques and media of modern
marketing communication resulted in
rapid obsolescence of traditional means
of mass communication. The concept of
e-promotion as a form of integrated
marketing communication is being
developed, in which new
communication technologies enable
market experts to avoid problems of
being separated from buyers due to long
distribution chains, market
internationalization and practice of
focusing to one-way marketing forms of
communication such as advertising.
New technologies enable subjects to
connect directly with consumers by
creating interaction and relationships
with them. Interactive media, especially
applications ase Metel Win, allow
library experts to establish a dialogue
with consumers, as opposed to
traditional means of media which only
support one-way and unfocused
communication between subjects and

their final clients.

MPUMHOKEHHsI yucia [HTepHeT —
KJITIEHTIB (CTYICHTIB Ta BUKJIAAdiB).
BukopucroByroun iHHOBaIIIMH1
TEXHOJOT11, 010J110TEKH MOXKYThb
BILJIMBATU HAa €(hEeKTUBHICTD
TPaIULIAHUX CXEM CIILIKYBaHHS
(xomynikartii). TexniuHi Ta mezia
3aco0M Cy4yaCcHOI MapKETHHTOBOT
KOMYHIKAIi COPUYUHIIN 10
3acTapiBaHHS TPAJAUIIIHHUX 3aC001B
MacoBoi komyHikariii. Konmenr e —
poMotlii sik GOpMHU THTETPOBAHOT
MapKETUHTOBO1 KOMYHIKaIlI{
PO3BHUBAIACH, TAKIM YHHOM HOBI
KOMYHIKAI[I{H1 TEXHOJIOT1i, 110
BUHUKJIM B pe3yJIbTaTl — Halalu
3MOTy MapKeTOJIOTaM YHUKHYTH
npo0JieM, MOB’sI3aHKX 3
BIJIOKPEMJICHHSIM BiJl KOPUCTYBAyiB
HU3KOI0 TUCTPHO FOTOPIB.
[HTepHaIioHanizalis puHKy Ta
MIPaKTHUKA OJHOCTOPOHHBOTO
MapKETHHTY, K HalPHUKJIaI,
peKiiama TakoX 3a3Hajid 3MiH.
HogiTHi TexHOJIOT1] 1amu 3MOTy
oco0awm, 1110 HaJal0Th MOCIYTH Ta
IO X CIOKHUBAIOTh CHIJIKYBaTUCh
6e3nocepeHbo. IHTepaKkTHUBHI
Me/lia, Takl 3aCTOCYHKH ik MeTen
Bin 103BoJst0TE 610MI0TEKAPSM

BECTH JI1aJI0T 3 YUTaYyaMU, Ha




2. INTERNET
COMMUNICATION IN
LIBRARY MARKETING

Thanks to interactive technologies,
library experts can nowadays
communicate with and satisfy each
individual customer, adopt products and
services to their needs and establish
interactive communication with them,
which was previously impossible with
traditional means of communication.
The greatest significance of integrated
e-marketing communication is that it
facilitates development of personal
relationships with each individual
consumer at a relatively low cost
enabling communication even to clients
with minimal profitability. (Baker, et al,
1998).

This development from mass media to
personalized communication can be
considered the result of development

and application of new technologies,

BiJIMiIHY BiJl TPAIUIIMHIX 3aC0O01B
Mezia, K1 MATPUMYBaJH JIUIIe
OJTHOCTOPOHHIN IIJISAX CIIJIKYBaHHS
Ta PO3TATYKEHY CXeMy KOMYHIKaIii
MDK 010Ti0TEKapsMH Ta

KOpPUCTYBa4yaMH.

. IHTEPHET KOMYHIKAIIIA Y

BIBJIOTEYHOMY
MAPKETHUH3I

3aBASKH IHTEPAKTHBHUM
TEXHOJIOT1sIM, 010Ti0TeKapi Hapasi
MOXKYTb CITIJIKYBAaTHCh 3 UATAYaMH,
3HAWTH 1HIWUBIAyaTbHUHN TAX1T 10
KOXXHOTO KOPHCTYyBaua, 3p03yMiTH
roro notpedbu. bidmiorekapi
MOXYTh 3aCTOCOBYBATH MIPOTpamMHi
MPOAYKTH JIJISI KOMYHIKaIlii 3
YHTAYaMH, 1110 BIJIIOB1IAIOTH
HEeoOX1JHUM BUMOTraM 3a0e3IeYeHHs
KOMYHIKaIlii, 110 paHiiie 0yJo
HeMO>x1uBuM. HalO11b111
BHU3HAYHOIO PHUCOIO €-
MapKETUHTOBO1 KOMYHIKAIlli €
PO3BUTOK 3aCO0IB Ta porpam, o
3a0€3MeuyI0Th KOMYHIKAIIII0
010110TE€KapiB 3 KOPUCTYBAYaMH 1
IPY [IOMY € JIOCTYITHUMHU 32 I[IHOIO.
[eit po3BUTOK BiJ Mac Mefia J10
NEPCOHANI30BaHOI KOMYHIKAI1

MOJXHa BBaXXaTHU pE3YyJIbTaTOM




particularly Internet. The basic
principles that connect integrated e-
marketing communication and
personalization of relationships with
clinents are:
» technology is an essential part of any
library.
» students are becoming visually and
technologically more literate and they
expect the same

from providers of library services.
* Internet technology affects marketing
activities and relationships acting on
communication

and coordination between partners
* Internet technologies and systems
make the basis for developing
successful relationships.
» personalization of relationships
enables great savings and reduces the
need for subsequent

corrections and adjustments.
* automation of e-communication
decreases costs and reduces uncertainty
and risk.
» technological innovations can not be
ignored, but should be included in all
aspects of marketing communication
and relationship management with
students and proffesors.

« all value creators benefit from e-

3aCTOCYBaHHS HOBUX TEXHOJOTIH,

30kpema [aTepreTy. OCHOBHI

MMPpUHOUIIA, 010 ITIOCAHYIOTH

IHTErpOBaHy €-MapKETUHIOBY

KOMYHIKaIIil0 Ta repcoHiikoBaHe

CHUIKYBAaHHS:

TexHomorii — HEBiEMHA
YacTHHA Cy4acHOI
010J110TEKH.

[TixBUIIEHHS TEXHOJIOTTYHOI
Ta Bi3yaJbHOI I'PAMOTHOCTI
CTYJICHTIB (BIAMOBITHO TOTO
K BOHU OUIKYIOTb 1 BiJ
0107110TEKAPIB)

[aTepHeT TexHoMOT1i
BIJTUBAIOTh HA MAPKETUHTOBY
IISUTBHICTH Ta BIAHOCHHU
HaJ[aBaviB MOCIIYT 3
KOPUCTYBa4aMH IIISTXOM
KOOPJIMHYBaHHS KOMYHIKAIIIi.
[aTepHET TeXHOIIOTII Ta
CUCTEMU CTBOPIOIOTH OCHOBY
PO3BUTKY YCHIITHUX
BITHOCHUH

besnocepenue
nepcoHi(piKoBaHe
CIJIKYBaHHS 3201 KY€ Jac
Ha BUSCHCHHS JI0JATKOBUX
BiJIOMOCTEH Ta YHUKHCHHS
HEIMOPO3YMiHb.

ABTOMaTu3arsa e-




marketing communication and
relationship personalization.

« efficiency of relationship

personalization increases in proportion

with the use of technology. (Zineldin,

2000)

Development of communication
relationships based on Internet
technology provides continuous

communication and exchange of

information between library subjects
and their clients in order to enable
progress evaluation, goal adjustment

and marketing business in changing

conditions.

3. GOOD WORLD EXAMPLES

OF LIBRARIAN
COMMUNICATION

KOMYHIKAII1 3HUKY€E BUTPATH
Ta 3a1o0ira€ HEBMEBHEHOCTI 1
PHU3HKaM.

e TexHOMOTIYHI IHHOBAIIIT HE
MOKYTb 3JIUIIUTUCH
HEIIOMIYEHHMH, a MAIOTh
OyTH BKJIIOYEHI B yci
aCIeKTU MapKETUHT OBOT
KOMYHIKaIlii Ta BITHOCHH
MEHEIKMEHTY 31 CTy/IeHTaMuU
Ta BUKJIaJladyaMHu.

e E-MapkeTHHIroBa KOMYHIKAIis
Ta IepcoHiikoBaHe
CHIIKYBaHHS — 1€ IIUIIXU
OTPUMAaHHSI IepeBar.

e EdextuBHICTS Bif
0e3mocepeIHbOro
CHUIKYBaHHS 3pOCTa€e
IIPOTIOPIIIITHO JT0
3aCTOCYBaHHS TEXHOJOTIM.

Po3BUTOK CHIINKYBaHHS, sike O0a3yeTbcs Ha
IHTEPHET TEXHOJIOT1sIX 3a0e3mneuye
NOCTIHUI OOMIH 1HPOPMALIIE€I0 MIXK
010J110TE€KOI0 Ta KOPUCTYyBauYaMHU 3 METOIO
MOKpaIlleHHs 610J1I0TEeYHUX TTOCIYT,
BU3HAYCHHS CTpaterii 610/110TeKn Ta

MapKETUHTOBOI CTpaTerii.

3. KPAIIII CBITOBI IPUKJIAIU
BIBJIIOTEYHOI
KOMYHIKAIIII




PRACTICE

Therefore, libraries should be exploring
mobile devices as a way to connect with
patrons. Creating a library application
(“app”) or mobile Web site that allows
patrons to access library hours, view
their library account or even search
databases is easier than most people
think. The resources below should help
libraries begin to plan and implement
their own unique mobile presence.
Resources were chosen based on
relevancy, accuracy, and content. Due to
current economic considerations, free
mobile applications were chosen over
similar paid applications. Some of good
examples from world libriarian practice

are:

o Libraries to Go: Mobile Tech in
Libraries. Comprehensive
Slideshare presentation that
reviews how libraries can use and
develop mobile technologies.
Access:

http://www.slideshare.net/ellyssa/

libraries-to-go-mobile-tech-in-

libraries-presentation.

« Library in Your Pocket:
Strategies and Techniques for

Developing Successful Mobile

bibmiorekam noTpiOHO po3rasaaTH
MOO1TTBbHI IPUCTPOT K HUIAX 3B SA3KY
3 yutadamMu. CTBOPIOBATH
61610TeYHII MOOITEHUH
3aCTOCYHOK YM MOOUIbHY BEPCit0
BeO caiiTy, siKa 103BOJISIE
KOPHUCTyBa4aM JII3HATUCh TOAUHU
pob6otu 010J10TEeKa, MEPEBIPUTH
dbopMyIIsIp Un 3A1ACHUTH MOIIYK Y
Karanorax abo 6a3zax JaHuX
HACTIPaB/li HE TaK BaXKKO, K MOXKE
3aTHUCh HA MEPLINMI TOTIISIA.
[lepenik pecypciB, sIKi TOTOMOXXYTh
610i0TEeKapsM y po3pooiri
MOOUIBHHX 3aCTOCYHKIB (pecypcu
Oynu B1/110paHi 3a peIeBaHTHICTIO,
TOYHICTIO,Ta 3MICTOM). 3 OTJISIy Ha
MIOTOYHY €KOHOMIYHY CHUTYAIIiIo,
nepeBara Ha/1aBajiach
O€3KOILITOBHUM pecypcam:

» bibmioreku Briepea: MoOiIbHI
TEXHOJIOT1i B 61010TeKax
(mpe3eHTalis 13 NpUKIaIaMu,
K 0107110TeKa MOXKe
3aCTOCOBYBAaTH Ta
PpO3pOoOIISITH MOOLTBHI
TEXHOJIOT11)

» bibmioTeka y Baiiii KUIIEHI:
cTpaTerii Ta TEXHIKH
PO3POOKH YCIIIITHUX

MOOUTLHUX TTOCITYT.




Services. Mobile site developers
from North Carolina State
University Libraries share
techniques for creating and
promoting mobile services.
Access:

http://www.educause.edu/Resourc

es/LibraryinYourPocketStrateqgies
a/195003.
M-Libraries—Library Success: A

Best Practices Wiki . Includes
listings of libraries that offer
mobile Websites (with and
without OPACS) and publishers
who offer mobile versions of
databases. Access:

http://libsuccess.org/index.php?tit

le=M-Libraries.

Spectrum>Mobile Learning,
Libraries, and Technologies. This
blog documents topics relating to
mobile technologies. Posts
include information about specific
mobile applications as well as
their general usage in libraries.

Access: http://mobile-

libraries.blogspot.com/.

In addition to or in place of mobile
applications, some libraries and

organizations also develop mobile

Po3poOuuku MoOUTEHOT Bepcii
caiTy 0i10Ti0TEeKH 3
yHiBepcuTeTy [liBHIUHOT
Kapomiau B CILIA minstbcs
JTIOCBIJIOM 13 CTBOPEHHS Ta
peKIaMu MOOUTBHUX MOCIYT.
» M- bibmiorekn —
bibmoreunuit ycmix:
HalKpallll BiKi MPaKTUKH.
MicTuTh cIucOK 010J110TEK,
K1 MatOTh MOOLJIbHI BepCii
CaMTIB 3 IOCTYTIOM JIO
KaTaJIory 1 BUJABHUIITB, SIK1
HAJAI0Th JOCTYI A0 0a3
JAHUX.
» CrekTpyM, MOO1JTbHE
HaBYaHHS, 010JII0TCKH Ta
TexHosorii. bior mpo
MOO1IbHI TexHoorii. [Toctu
MICTSTh 1H(POPMAILIO TTPO
crienudiuyHl MOO1IBHI
3aCTOCYHKM Ta IX
BUKOPHUCTaHHA y 010/110TeKax.
Jlesiki 010110TeKH HE pO3POOIISIOTH
MOOLTBHUX 3aCTOCYHKIB, MPOTE
PpO3po0IISIIOTH MOOLTBHI Bepcii BeO cailTiB
13 IOCTYTIOM JI0 €JIEKTPOHHOTO KaTaJIory,
OTNTUMI3YIOUYHW 30BHIINIHIA BUTIIST 115
nepensiy Ha pi3HUX MOOUTBHUX
npucTposix. Lle HoBHIf BUI KOMYHIKAIIi 31

CTyACHTAMM Ta BUKJIaJla4aMU.
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versions of their Web site that are better

optimized for viewing on mobile

devices. This in new way of

communication with students and

proffesors.

Encyclopedia Britannica Mobile.
Offers a search box and a list of
suggested searches. Results
include full-text entries with
enlargeable images. Access:
http://i.eb.com/.

MedlinePlus Mobile. Produced by
the U.S. National Library of
Medicine, MedlinePlus Mobile

provides information about

specific diseases, conditions, and
wellness issues. The site also
contains prescription drug
information, medical dictionary,
and current health news. Access:
http://m.medlineplus.gov.
WorldCat Mobile. Search the
WorldCat catalog for books,

movies, music, games, and more.
Results include items available at
local libraries. Access:

http://www.worldcat.org/m.

ONLINE COMMUNICATION
TOOLS IN LIBRARIES-
METEL WIN APPLICATION

+ Mo0inbHa BEpCis eHIUKIONENi
Bputannika. [Ipononye nomrykose
BIKHO Ta CIIMCOK MOpaj Mpu
nonryIii. Pe3yiapTaTi BKIIIOYAIOTh
MOBHOTEKCTOBI CTaTTI Ta
300paKeHHSI, pO3MIp SKHX MOKHA
301IbIIYBaTH.

+ Memaita mmroc Mo6aiin.
Po3pobreno HarionansHo0
Mennunoro bioniorekoro CIIA,
Hajae iHpopMmariiro npo crnenudiaHi
XBOPOOM, CTAHH Ta ACMEKTH
0XOpOHHU 3710pOB’s. CalT TaKOXK
MICTUTh IHCTPYKIIT 10
3aCTOCYBaHHS MEIUYHUX
npenaparTiB, MEIUYHUHA CJIOBHHK Ta
NOTOYHI HOBUHHU B rayiy3i 0XOpOHU
3710pOB’sl.

# CaitoBuii KaTanor. Mo0inbHa
Bepcis. [lomyk y karano3i KHUT,
MY3HKH, 1rop Ta iH. Pe3ynbTaTt —
BUBOAMTHCA 1H(OpMAaList TPO
poO3TalryBaHHS TOTO YH 1HIIIOTO
MPUMIPHHUKA Y KOHKPETHIN

010oTertl.

4. 3ACOBH OHJIAMH

KOMYHIKAIII ¥
BIBJIIOTEKAX -
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The software product has evolved over
the years into a full librarian system that
is able to meet all the needs of the

profession, and even more than that.

e Specially adapted for school ,
university and specialized
libraries

e The innovative system of
processing and presentation
serials and non-book materials

e Integrated print bar codes and
having signature label for books

¢ Integrated print bar codes and
cards to members with and
without pictures

e You can use student ID cards

e You can set up links to digital
documents in and out of Metell us

e Free inclusion of data in a
common search system on the
Internet

e Free download data from the
joint and several national systems

e Support for processing and
retrieval of material for the blind
and visually impaired

e Two-way communication with
other libraries and their users

e Advanced data protection system

3ACTOCYHOK METEJI BIH

[Tporpamue 3a0e3meueHHs 3 pOKaMu

nepepociio y 010J110TeYHy CUCTEMY,

3[aTHY BIJIMOBIAATH BUMOTaM Tpodecii 1

HaABITh OLJIBIIIE.

Amarrramis i Tin 010110TEKH ¢
HIKIJIBHOI. AKaJeMIYHO1,
CIIelaJIbHOI TOIIIO.

[HHOBAITIIiHA cucTeMa 00pOOKHU
Ta Mpe3eHTAallll cepiaJIbHUX Ta HE
KHIJKKOBUX BUIAHb
[HTerpoBaHuit APYK IMITPUXKOIIB
Ta KHI)KKOBUX HAJIMOK 3
mudpamu.

InTerpoBaHui ApyK YMTaABKUX
KBUTKIB 31 IITPUX - KOJAMH 13 Ta
6e3 doTo

MoXIHMBICTh 3aCTOCYBaHHS
CTY/JICHTCHKUX KBUTKIB 3aMiCTh
YUTAIBKUX

MO>XJIMBICTh MPONTUCAHHS
NOCUJIaHb Ha €JIEKTPOHH1
JIOKYMEHTH, TIOCTYII JIO SIKUX
MO>KIJIMBHH Y CEPEIMHI CHCTEMH,
a TaKOX 1034 11 MEXaMU.

BinbHE M0Ty4eHHS TaHHUX J0
HANOUTBIINX MOIIYKOBUX
InTepuer cucrem.

BisbHE 3aBaHTaXCHHS JaHUX 3
KOPHOPATUBHUX Ta KITBKOX

HAI[lOHAJILHUX CUCTEM.




e Reservations and extending
through the Internet , e - mail and
text messages

e |t does not require any additional

software or hardware

Some functions of Metel Win
application can be seen on further
pictures.

Picture 1. Client registration (Point
Varazdin, 2013)

a4 =2 |

[TinTprmka 06poOKu Ta Buadi
MaTepiay JUis JoAeH 3
00MEXEHUMH MOMJIUBOCTSIMU
JIBOCTOpOHHSI KOMYHIKAIIis 3
1HITUMHU 010J110TEKaMu Ta IXHIMU
KOPUCTyBadaMHu

SxicHa cuctema 3aXHucTy
MEPCOHATBHUX TaHUX
3aMOBJICHHS Ta MOJIOBKECHHS
yepes3 IHTepHET, 1IHhOpPMYBaHHS
CJIEKTPOHHOIO TOIITOI0 YU CMC
He motpebye nogaTkoBux
porpaM 4u TeXHIYHUX

IIPUCTPOIB.




Picture 2. Book entry (Point Varazdin,
2013)

i

It has been conceived as a complex
cooperative and open system of
creating, publishing, searching and
using all types of digitized media and
multimedia materials in Croatian
scientific environment. Serious, because
the team of experts for a long time
invests much effort, knowledge and
resources to make it better and more
descriptive. Complex, because it
simultaneously integrates largest OPAC
in this region with more than 950
libraries, more than 10 million books
and nearly 600,000 digital and
multimedia documents that can be
searched at once. Searching is a Full

Text, by meta-data, or all together.

Cucrema miaHyBaslach SIK CKJIaJHa
KOooIlepaTHBHA Ta BIIKpUTa Iu1aTgopma,
npUjiaTHA JIJIsl CTBOPEHHS, MyOJIIKYBaHHs,
MOIITYKY Ta BUKOPUCTAHHS yCiX THUIIIB
MeJia MaTepianiB y HAyKOBOMY
cepenoBuil Xopsarii. Cucrema € I0CUTh
CEpUO3HOI0, aJKE PO3POOHUKHU
BUTpayaroTh OaraTo 3yCcuib Ta PECypCiB,
abu yJIOCKOHATIOBATH 1i. € TaKoX
CKJIa/THOI0, 60 OJTHOYACHO MOETHYE
Haiouteri OPAC (BiaKpuTI KaTamoru
yOJIIYHOTO JOCTYIY) Y I[bOMY PETiOHI 3
noHay 950 610moTek, 3araabHUM (GOHIOM
moHazn 10 mMitH. KHIDKOK Ta 01mn3pk0 600
TUC. HU(POBUX MeJlla JOKYMEHTIB, 1110
MOXYTbh IIIYKaTHCh Hapa3\0JHOYACHO.

[Tomyk MOBHOTEKCTOBUH, 38 METATAHUMU




Cooperative, because all users of the
system, even those outside of it can
independently prepare, digitize and
publish their documents in a very simple
way, without the need for IT
skills.Open, because aside from
publishing documents, it enables access
and linking of documents at all levels in
other systems of searching and

browsing.

Of course, there are documents that we
can not or do not wish to to share with
others. These can be protected in some
of the ways that ensures controlled
access at multiple levels. (Point
Varazdin, 2013)

Picture 3. Metel Win functions (Point
Varazdin, 2013)

Search monograph, magazines and newspaper database:

BOOKS

"

PROJECTS

MAGAZINES

wr

MEWSPAPERS FOSTCAI

Toaen o010l
1010100011001
o10101 100110101

DATABASE OF DIGITIZED AND MULTIMEDIA MATERIAL
Welcome to our Digital library!

Search or read books, magazines, newspapers or any of the available material for free! But firs
funds.

Our digital library is conceived as a complex cooperative and open system for creating, publishing,

Different image browsers are also supperted, such as internal MWiew, FlipPage and Silverlight.
developed a special interface which allows easy processing, digitizing, and communicating with ai

Wore about digital librarv

YM 32 BCIM UM ojHO4YacHO. Crucrtemy
MO’KHA Ha3BaTH KOOMIEPATHUBHOIO, TOMY IO
yci ii KOpUCTyBayi, HaBITh CTOPOHHI,
MOJKYTh HE3JIEKHO MIArOTYBAaTH,
omudpyBaTH Ta PO3MICTUTH JOKYMEHTH Y
JTy’Ke TPOCTHI CIoci0 6€3 0co0MMBUX
IHKeHEepHUX\TeXHIYHUX 3HaHb. BoHa €
BiIKPUTOIO, a7 K€ TAaKOXK HAJa€ TOCTYI Ta
MO>KJIMBICTh CTBOPEHHS MTOCUJIaHb HA
JIOKYMEHTH, 4yepe3 1HIII CUCTEMH Ha BCIX
PIBHSIX. 3BICHO € IOKYMEHTH, 3aKPHUTI IS
MIMPOKOTO 3araiy. Taki JOKyMEeHTH
3aXHUIICHO KOHTPOJIHLOBAHUM JIOCTYIIOM Ha

PI3HUX PIBHSX.




More image browsers are also
supported, such as internal MWiew,
FlipPage and Silverlight. The system
supports WEB2 new IFLA
recommendations. For this purpose we
have developed a special user interface
which allows easy processing, digitizing
and communicating with an Internet

database.

This way, the redundancy of procedures

Is avoided. All is done in one pass:

« direct digitization using any kind
of scanner.

« formation of archival and
presentation copies respecting the
required standards

« meta tagging at multiple levels

. OCR

« automatic numbering

- creation of content and index

« internal and external links

. data protection

« automatic creation of document
presentation

« automatic inclusion in the
database on the Internet

o further control of the document in

case of changes and corrections.

[TiaTpUMYIOTBCSI CHCTEMOIO OaraTo iMiK
opayzepiB (MWiew, FlipPage ta
Silverlight). Cucrema takox miarpumye
HOBI BeO 2 pexomenaanii IOJIA. 3 miero
METOI0 OyJI0 CTBOPEHO CIelialbHUN
KOpHUCTYBAIbKUH 1HTEp(eiic, 1110 T03BOJISIE
JerKy oOpoOKy, orudpyBaHHA Ta 3B'I30K

13 I[HTepHeT 6a3010 JaHUX.

TakuM YMHOM 3201IA/IKYETHCS Yac Ha
BUKOHAHHSI TIPOIEAYP. Y Ce pOOUTHCS
HIBUKO:
» besnocepenne onudpyBaHH HA
Oyab — IKOMY CKaHepi
=  @opMyBaHHs apXiBy Ta 30€peKCHHS
KOIITi/ BiITIOB1THO 10 BCTAHOBJICHUX
BUMOT\CTaHIapTIiB
» bararopiBHeBE MeTaTaryBaHHs
* Po3mi3HaHHS TEKCTY 3 MOXIIUBICTIO
MOIIYKY IO TEKCTY (ONTHYHE
pO3Mi3HaBaHHS CHMBOJIIB)
=  ABTOMaTHYHaA HyMmepalis
= (CTBOpEHHS 3MICTY Ta
HOKKIUKA\IHIEKCY
* BHyTpillIHE Ta 30BHIIIHE
JHKYBaHHSI
= 3axucCT JaHUX
* ABTOMaTUYHE CTBOPEHHS
npe3eHTalli JOKyMEeHTY

= ABTOMaTHYHE NIPUEAHAHHSA 10 6a3u




« METELwin support is not

required

Users of METEL win program have a

number of additional options:

itis free

« automatic bibliography

« software transfer of music content
from CDs to its own system with
controlled access

« complete processing of the
digitized covers, contents and
indexes

« forming their own groups

« clipping archive

« many types of digital collections

« regional collection

o direct connection to Internet
resources (Google, Wikipedia,
Youtube)

5. EMPIRICAL RESEARCH OF
USAGE OF METEL WIN
APPLICATION IN EASTERN
CROATIA

Metel Win digital library is conceived

as a complex cooperative and open

B Mepexi [HTepHeT

[Topanpmmii KOHTPOJIb TOKYMEHTY,
BHECEHHS IIPaBOK

He moTpiOHO 101aTKOBOT

MIITPUMKH BiJl po3poOHUKIB 113

KopucryBaui Meten Bin [13 MaroTh Kijbka

JIOTaTKOBUX MOJKJIMBOCTEH:

be3komToBHUN 10CTYT
ABtomaTunuHa 610iorpadis
MO>KJIUBICTh KOHTPOJIbOBAHOTO
JTOCTYMy 110 ayaio ¢aiiiiB Ta
NIEPEHECEHHS 1X 3 TUCKY Yy 0a3y
nporpamu

noBHa 00poOka ouppoBaHUX
OOKJIaJIMHOK, 3MICTY Ta
MMOKAKYKUKIB\IHIEKCIB
dopMyBaHHS BIIACHUX KOJEKIIINA Ta
apxiBiB

Pi3HOMaHITTS €EKTPOHHUX
KOJIEKI{1H

JIokajbHa KOJIEKIIS

[Ipssmuit noctyn 1o InTepuer

pecypciB

EKCIHEPUMEHTAJIBHE
JOCJIJIKEHHS
BUKOPUCTAHHS METEJI BIH
13 B CXIJJHIW XOPBATII

Merten Bin nudposa 6i6mioTeka €

KOMIUIEKCHOIO 1HTEIPOBAHOIO BIAKPUTOIO




system for creating, publishing, 010,TI0TEYHOI0 CHCTEMOIO JIJISi CTBOPEHHS,
searching and using all types of yOJTiKaIlii, MOIIyKYy Ta BHKOPUCTAHHS
digitized media and material, with yCiX TUIIB IUGPOBUX MaTepiaiiB , gKa i€
reference of usual applications nowdays. | 3a npuHIHIIOM 6araThbOX Cy4acHHX

The aim of author reseach is to present | indopmarniiinux cucrteM. Po3riasHemo
level of usage of library application in | piBenb Bukopucranus 1poro 13 y
Pozega-Slavonia County, in Eastern [Moxe3bko — C1aBOHCHKOMY PErioHi

Croatia. CxiaHoi XopBarii.

Picture 4. Segments of Metel Win users

in Pozega- Slavonia County

PAKRAC

BRESTOV!

JocnimkeHHs: 6a3yBajioch Ha IHTEPB 10 3

Research was created with interviews MpeCTaBHNKaMK 010Ti0TeK Ta

with library managers and users in kopuctyBadamu y IToxxecbko —
libriraries in Pozega-Slavonia County, CnaBoncexomy perioni Cx. Xopsarii, ne
whisch use Metel Win apllication, 3actocoBytoTs Meten Bin I13.

sample (n=25) ITo4aTKOBI MIKOJIM:

Primary schools: Jlimika

[IIxona imeni ['piropa Bitesa y [lonsHi




Primary school Lipik

Primary school Grigora Viteza, Poljana

Primary school Radi¢, Pakrac
Primary school Antuna Kanizli¢a,
Pozega

Primary school Dragutina Lermana,
Brestovac

Primary school Ivan Goran Kovaci¢,
Velika

Primary school "Vladimir Nazor",
Trenkovo

Primary school Vilima Korajca,
Kaptol

Primary school Zdenka Turkovica,
Kutjevo

Primary school Kaje Adzica,
Pleternica

Primary school Dobrisa Cesaric,
Pozega

Primary school Julija Kempfa,

Pozega

Secondary schools:
Artisan secondary school Pozega

Gimnasy Pozega
Economy school Pozega
Music school Pozega
Agriculture school Pozega

Secondary school Pakrac

Town libraries:
Library Pakrac
Library Lipik

[Mxona Pamina y [TAkparti

kona Antyna Kanixmiva y [Toxesi
[lIxona Jparyrina Jlepmana y bpecrosaiii
[Mkona Isana ['opana Kosanina y Bemiri
[lIxona Baaximip Hazop y TpenkoBo
[Ixomna Bimama Kopatima B Kantomi
kona 3aenka Typkosina B KyTeeBo
[lIxona Kaiie Amxina y [Tnetenii
[xona Jlo6pima Ile3apimna y [Toxesi

[Ixona KOmis Kemda y Tloxesi

CepeiHi IIKOJIN:

AprizaHcbka mikosa y Tloxesi
[Nimuaszis [Toxera
Exonomiuna mkona [Toxxern
My3sununa mkona [loxeru
Arpapha mkona Iloxeru

Cepenns mkona y ITakpari

Micbki 010J10TEKH:

b-ka ITakpana

b-xa Jlimika

[HII1 yeTaHOBU:

VYuiBepcurer [Ipuknanuux Hayk y [loxesi

I'ocmiTasne [Toxera



http://library.foi.hr/m3/kupit.asp?B=697
http://library.foi.hr/m3/kupit.asp?B=476
http://library.foi.hr/m3/kupit.asp?B=719
http://library.foi.hr/m3/kupit.asp?B=660
http://library.foi.hr/m3/kupit.asp?B=660
http://library.foi.hr/m3/kupit.asp?B=674
http://library.foi.hr/m3/kupit.asp?B=674
http://library.foi.hr/m3/kupit.asp?B=668
http://library.foi.hr/m3/kupit.asp?B=668
http://library.foi.hr/m3/kupit.asp?B=870
http://library.foi.hr/m3/kupit.asp?B=870
http://library.foi.hr/m3/kupit.asp?B=675
http://library.foi.hr/m3/kupit.asp?B=675
http://library.foi.hr/m3/kupit.asp?B=671
http://library.foi.hr/m3/kupit.asp?B=671
http://library.foi.hr/m3/kupit.asp?B=670
http://library.foi.hr/m3/kupit.asp?B=670
http://library.foi.hr/m3/kupit.asp?B=672
http://library.foi.hr/m3/kupit.asp?B=672
http://library.foi.hr/m3/kupit.asp?B=673
http://library.foi.hr/m3/kupit.asp?B=673
http://library.foi.hr/m3/kupit.asp?B=669
http://library.foi.hr/m3/kupit.asp?B=342
http://library.foi.hr/m3/kupit.asp?B=1210
http://library.foi.hr/m3/kupit.asp?B=1214
http://library.foi.hr/m3/kupit.asp?B=1221
http://library.foi.hr/m3/kupit.asp?B=147
http://library.foi.hr/m3/kupit.asp?B=719
http://library.foi.hr/m3/kupit.asp?B=75

Other institutions:
University of Applied Sciences Pozega
Hospital Pozega

After conducted interviews with library
managers, students and pupils, who use
Metel Win application, we can define
process of communication between
library and client through this Internet

application.

This procedure defines the procedures
of registration, borrowing and returning
library materials, and process
information search and print process

from the library.

1. The process of registration of users
The purpose of the process is to collect
information about the user for later
identification of the same when
borrowing library materials or use
library materials in compliance with the
Law on the Protection of Data ( Official
Gazette 103 /2003). The method is
applied in a library. The process begins
with the arrival of library users. Then it
enters the database METEL by
librarians. After verifying the accuracy
of the data is done making membership

card. The librarian is obliged to users

[Ticnst mpoBeneHHs iHTEPB 10 3
0101i0TeKaps MU, KOPUCTYBavYaMH,
YYHSIMH, CTYJCHTaMH, YCIMa XTO
kopuctyetbes [13 Meren Bin, mu
BU3HAYMJIM TIPOIIEC KOMYHIKAIIIT Mixk
010J110TEKOI0 Ta KOPUCTYBauYaMHu yepe3 Iei

IHTEPHET 3aCTOCYHOK.

[Tpoueaypa BKJIIOYAa€E MPOLECH: peeCTpaLii,
BHJIa4l Ta MIOBEPHEHHS MaTepiaiB,
1H(pOPMaLIIHHOTO MOIIYKY Ta OJOKYBaHHS

YUTAObKOI'O.

1 npouec peecmpauyii Kopucmyeauie

Le 36ip iHbOpMaIlli Mpo KOpUCTyBaya,
HEOOX1IHUH JUIA 301HCHEHHS HOTO
MOMAJBINOT 1IeHTU]IKAL] TPY 3TIHCHEHH]
010,110T€UHOT0 0OCITYTrOBYBaHHS SK-TO
BUa4i KHUT To110. [Iporiec 3iiicHIOEThCS
13 TOTPUMAHHSIM 3aKOHY PO 3aXUCT
nepcoHaIbHUX AaHuX. BinOyBaeTbes Ha
TepUTOPii 010J11I0TEKN Yy MPUCYTHOCTI
KopucTyBaua. bibmoTrekap BBOJIUTH
MIEPCOHAJIBbHI J]JaH1 KOPUCTyBada y 0azy
Merten BiH. micis nepeBipky JaHUX,
JIPYKYETHCS YUTAILKUI KBUTOK,
610moTekap 30008’ 13aHUN 03HAMOMHUTH

KOpHCTYBaua 1 Horo npaBaMu Ta



http://library.foi.hr/m3/kupit.asp?B=1417

familiar with their rights and

obligations.

2. The process of borrowing library
materials

The purpose of the procedure is to allow
library users access to the necessary
literature and information. The
procedure is applied in the library, and
begins by asking the user. The librarian
Is required to check the material, which,
If present borrowing by student as a
library card and the appropriate bar code
books. Users should be warned of the

term loan books.

3. The process of returning library
materials

The purpose of the procedure is the
deleveraging of library materials and to
allow other users to access the same .
The procedure is applied in the library
and begins visit to the library in order to
deleveraging borrowed material. After
checking the date of return of library
materials if the limit is exceeded will be
charged late fees in accordance with the
decision taken on the amount of overdue
fees for books. Proceeds from
demurrage shall be paid by the issuance

of treasury bills.

000B’sI3KaMHU.

2. Ilpouec euoaui mamepianie

[{ims — HaaTH JOCTYI KOPUCTYBadaM J10
HEeOoOX1THUX MaTepianiB. BinOyBaerscs y
010i0Te1l HA OCHOBI 3aITUTY
KopucTyBaua. bibmioTekap moBuHEH
NePEBIPUTH MaTepia, MepeBIPUTH
BIJIMTOBITHICT MITPUXKOJA TPUMIPHHKA,
BUJIATH MPUMIPHHUK HAa YUTAIIBKUI KBUTOK
Ta MOBIJIOMUTH KOPUCTyBaya IIpo TEPMiH

BUJAYl.

3. Ilpouec nosepnennsn mamepianis.
[ToBepuyTH Matepian o 6i6aioTexa, oo
YMOXJIMBUTH JJOCTYT /IO HHOTO ISl 1HIITHX
KOpHUCTyBauiB 010110TeKu. BinOyBaeThCs
BCcepeanHi 610110TeKH, PO3MOYNHAETHCS 3
TOTO, III0 KOPUCTYBa4 IMOBEPTAE JI0
616mioTexku Matepian. [licis nepeBipku
JaTU BUJA4l y pasl SKIIOo TPUMIPHUKA
OyJ10 MOBEPHEHO 13 3aIi3HEHHSIM,
KOPHCTYBAY CILJIauy€ ME€HI0, BCTAHOBJIEHY
npaBuiamu 0-ku. Omiiara 3a 3aTpUMKY
MOKe OyTH 37ilicHeHa Yepe3 OaHKIBCHKi

TpaH3aKIIii.




4. The process of information search
The purpose of this procedure is to
provide information to the user in
relation to its information needs with
respect of the Copyright Act (Official
Gazette 167/2003). The procedure is
applied in the library, and begins by
setting the query by the user. Followed
by search library materials available in
the library by searching the database.
Found the user data is passed with

requisite control and print them.

5. The process of printing from library
users

The purpose of the procedure is to
determine whether the user has debts to
the library and print the same. The
procedure is applied in the library, and
began checking the user's data, control
potential liabilities. A finishes typing
the status of "inactive" in the database
of members and printing from the

library.

5. CONCLUSION
Library marketing is crucial for any
information professional in order to

spread the word about their library.

4. npouec ingpopmauiitnozo noutyky
Mera — 3a6e3neuntu iHhOpMaIli€o
KOPHCTYBauiB BIJIMOBIIHO JI0 1X
1H(popMaLIiHUX MOTPeO 13 ypaxyBaHHAM
aBTOpCHKOro mpasa. [Iponenypa
3M1MCHIOETHCS y O-111 HA OCHOBI 3aIUTY
KOPHUCTYyBayda MUISIXOM TOIIYKY y 0a3zax
JMaHuX. 3HAWIeH1 MaTepiaid
PO3APYKOBYIOTHCS Ta TIEPEIAIOTHCS

KOPHCTYBAy4€BI.

5. podoma 3 boprcHuKamu

MeTta — BU3HAYUTH HasiBHICTb OOPTiB y
KOpHUCTyBaua repez 010J10TeKoro Ta
po3apyk 1HbOpMAaIIii Tpo 6opr.
3aiicHI0ETRCS y 61010Te Ta
MOYMHAETHCS 3 MIEPEBIPKU JAHUX
KOpPHCTYBaua, KOHTPOJIIO MOTEHIIIHUX
OopriB. 3aBepIIyETHCS MPOIIEC

OJIOKYBaHHSIM KBUTKA.

6. BUCHOBOK
bi0mioTeUHNt MAPKETUHT — MUTaHHS
0€3yMOBHO BaKJIMBE s (haxiBIliB Y I

raixysi, 0cOOJIMBO KOJIU CIpaBa CTOCY€EThCS




Internet marketing is important- in every
library type, in large or small library -
librarians need to call attention to
management of library, their services
and users. Marketing of library services
Is therefore considered to be a tool that
can be used by librarians to fight and
compete and also attract both new
customers and old library users. It is
Important to understand the
organization’s mission to produce
effective marketing material that builds
the library’s brand and image, drives
traffic to library web site, and
differentiates your library from its
competitors. That’s why Internet
communication and e-applications play
a very important role in library

marketing.

iH(popMyBaHHs Tpo O10Ti0TeKy. [HTEpHET
MapKETUHT BaXJIMBUN U1 OyIb — AKOT
010J110TeKH, HE3AJIEKHO Bl pO3MIPY, THUITY,
010110TE€Kapl MOBUHHI IPUBEPTATH yBary
710 CBOIX pecypciB Ta mociayr. MapkeTuHr
010710TE€YHUX MOCITYT BBAXKAETHCS
THCTPYMEHTOM, 32 JIOIOMOTOI0 SIKOTO
010;1i0TeKapi MOKYTh 3MaraTuch y
00poTHOi1 3a CBOro KOpUCTyBaya. Baxximuso
PO3YMITH MICIIO OpraHizaiii Ta
311iCHIOBATH €(PEKTUBHUN MApKETHUHT, 1110
CIpHsi€ CTBOPEHHIO MKy 010/110TEKH,
HOKpAIIy€ SKiCTb OCIYT, IPUBEPTAE
yBary KOpUcTyBauiB, MIBUIIYE Tpadik
010J110T€YHOT0 CalTy Ta BUALISE BaILy
010;110TeKy 3 TOMDK 1HIIUX. OCh TOMY
IHTEpHET KOMYHIKAIIisl Ta 3aCTOCYBAaHHS
CJICKTPOHHUX MOOUTBHUX J10JIaTKIB
BIJIIFPAE BAXKIIMBY pOJb Yy 010J110TE€YHOMY

MAapKETHUHTY.




